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When you buy space in JOHN BULL you buy a guaranteed ABC. 
weekly sale of 1029,069. Actually you get a weekly sale consistently 
in excess of this figure, for JOHN BULL is steadily going ahead. 

42° of JOHN BULL's readers are women, 58°o men. 9820 live 
in private households, 71% are married. All are good income earners 
in the section of the community that, despite extra living costs, is 
enjoying greater purchasing power than pre-war. 

These facts, combined with JOHN BULL's economical rate of only 
17.1 shillings per page per thousand monotone, make JOHN BULL a 
fine investment for every national campaign. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONG ACRE, LONDON, W.C.2 
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ADVERTISER'S WEEKLY 


F. JOHN ROE LIMITED 


Incorporated Practitioners in Advertising 
ROE OUTDOOR ADVERTISING 
LIMITED 


Radio ads. for 
Irish savings 


A big campaign to promote 
small savings, through savings 
certificates and the Post Office 
Savings Bank, has been intro- 
duced in Ireland by the Minister 
for Posts and Telegraphs (Mr. 
Erskine Childers) and follows the 
appointment of Charles E. Kelly, 
former director of broadcasting, 
to the newly-created post of 
Director of Savings. 

All media are being used in a 
campaign through O'’Keeffe’s 
Advertising Service, Dublin, and 
will include radio for the first 
time. Compére for the programme 
will be Abbey actor Edward 
Golden. Plans are also advanced 
for production of a film on the 
Savings Movement, 


J al 
FOOD SURVEY 
COSTS CUT 

As part of the Government 
economy drive London Press 
Exchange will no longer be hand 
ling the research on the Ministry 
of Food's annual food survey 
estimates. 

‘They have been responsible for 
this for ten years. In recent 
years, however, part of the sur- 
vey has been undertaken by the 
Central Office of Information 
They will now handle it all. 

It is estimated there will be a 
saving of £36,000. 


IN THIS ISSUE — 


Wilton Evan starts a new fort- 
nightly feature entitled “Outside 
London” page 16. 
NEXT WEEK: The function of 
consumer panels will be examined. 


Since 1935, the only specialised Trade Journal reaching 98°, of your 


primary market—the Buyers of the Corsetry and Underwear Trade 


To The Editor.. 


Eastbourne 
attraction 


Sin,—I was delighted to see 
that Aneurin Bevan has been 
asked to address the Advertising 
Association's Conference at East- 
bourne (ADVERTISER'S WEEKLY 
exclusive March 26). 

It is high time that we met and 
heard from those who are gener- 
ally regarded as crilics of our 
industry, 

Mr. Bevan may launch a full- 
scale assault on advertising. If 
he does the best men will be there 
to answer him, 

On the other hand, it is pos- 
sible that he will turn out to have 
perfectly reasonable views and a 
fair appreciation of the role of 
advertising in the national 
economy. Should this be the case, 
the clarification of the views of 
the Left on this point will be 
welcomed. 

Ihe impression of Bevan’s 
personality will ensure the suc- 
cess of the Conference. There will 
be keen interest and maximum 
publicity. 

Goperrey McEwan. 


Station Road, N.11. 


Lord Mayor’s 
thanks 


Sir,-—May I ask the hospitality 
of your columns to pay tribute 
lo the spontaneous generosity of 
so many firms who have helped 
my National Flood and Tempest 
Distress Fund by offering their 
equipment and services to create 


TWENTY-FIVE 


April, 1928 

Plans were being made for the 

first “talkie’’ advertising film. 
* * * 

The first neon sign in Dublin was 
erected at the corner of Middle 
Abbey Street. 

* * * 

Reckitt’s launched several new 
lines with extensive advertising in- 
cluding Windolene and bath cubes. 

* * ” 


Brown & Polson were testing a 
new product, Essenets, a flavouring 
in pellet form, in Scotland. 

* * 


The Advertising Association pub- 
lished the first number of A.A. 
News. 

» ¥ * 

Experiments were being made into 


WHO READS.....is more important than..... HOW MANY READ.... 


an efficient administration at the 
Mansion House 

Equipment and services have 
been provided free by Roneo 
Ltd.; Tan Sad Chair Co. (1931) 
Ltd.; Imperial Typewriter Co., 
Lid.; Oliver Typewriter Manufac- 
turing Co.; Remington Rand 
Ltd.; Royal Typewriter Co., Ltd.; 
Underwood Elliott Fisher Ltd.; 
Biro Swan Ltd.; and Durrant’s 
Press Cuttings. 

Staff have been loaned by 
Roneo Ltd; Union = Oxide 
Chemical Co., Ltd.; International 
Time Recording Co., Ltd; and 
Pitman’s, The Triangle, and 
Clark’s Colleges, whose pupils 
have been an invaluable asset. 

Without the aid of these firms 
and the splendid work that has 
been done by voluntary helpers, 
it would have been inpossible, 
not only for the Fund to have 
come into jmmediate operation in 
those early, urgent days after the 
Floods, but for it to have con- 
tinued to operate on a world- 
wide scale. 

Rupert De LA BeéRE. 
Lord Mayor of London. 


Old ale 

Sirk,—-Barclay’s beer, a drip 
mat at my “local” tells me, has 
been famous “thro’ nine reigns.” 
Whitbread’s have, in a new spon- 
sored film, described how they 
have been brewing beer “Through 
Ten Reigns.” Truman's announce 
on their current poster that they 
have been brewing during 15 
reigns. 

After so much experience, can 
none of them think up a better 
copy line? 

SHIRLEY DaviIb. 
Hendon. 


YEARS AGO 


the production of outdoor advertise- 
ments entirely in tiles. 
* % * 

First steps were taken towards 
forming an Irish Advertising Agents’ 
Association, 

* * * 

Ihe Home Secretary (Sir W. 
Joynson-Hicks) approved a_ pro- 
posal for the display of advertise- 
ments inside London taxi-cabs. 

* ¥ 

A proposal put forward at an 
Independent Labour Party meeting 
at Norwich for a tax on advertising 
was heavily defeated. 

* ¥ 

It was announced that £70,000 
had been spent on advertising the 
Sunday Pictorial during 1927. Aver- 
age sales were above the two million 
mark. 
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COMPLETE NATIONAL SERVICE 
LONDON MANCHESTER 

73 Grosvenor St., W.1. 20 St. Ann’s Square 
Grosvenor 8228 Blackfriars 9786 


Bid to boost 
festival fair 


Publicity for Battersea Pleasure 
Gardens and Fun Fair is being 
stepped up this year. Both press 
and poster advertising will be 
nation wide. 

Preliminary press advertising 
has started for the fun fair which 
is being opened on Saturday. But 
the main campaign will break 
early in May to herald the open- 
ing of the Pleasure Gardens on 
May 16. 

Slogan throughout the press 
advertising will be “Let’s have a 
jolly good time.” A drum 
majorette—who will be in attend- 
ance daily at the pleasure gardens 

will be featured in all advertis- 
ing. 

National dailies and Sunday 
newspapers and weekly maga- 
zines will be used. Forty-eight 
sheet posters will be used exten- 
sively, thousands of double 
crown posters will be distributed 
and there will be roof cards on 
the London underground. 

The agents are London Press 
Exchange Ltd. 


Chlorophyll in 
toothpaste 


“Enormous sums of money are 
spent every year on advertising 
different brands of toothpaste,” 
States an article in the Family 
Doctor. “Sweeping claims are 
sometimes made and must not be 
accepted too wholeheartedly.” 

Commenting on chlorophyll, the 
writer adds: “Its inclusion in de- 
odorants naturally suggested the 
possibility of its incorporation in 
toothpaste. Unfortunately again, 
the evidence that chlorophyll is 
likely to have any valuable effect 
on decay or on gum troubles is 
so smal] that its inclusion from 
this point of view is scarcely 
likely to lead to any strikingly 
beneficial] results.” 
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ADVERTISER'S WEEKLY 


The Municipal Journal is the only publication that ensures complete 


coverage of the local government market. 


An advertisement in The Municipal Journal makes it unnecessary to 


advertise elsewhere if you are reaching for the largest single unit market 


in the United Kingdom (responsible for an annual essential expenditure 


of upwards of £1,500,000,000). 


Every senior officer reads the weekly Municipal Journal — which 


incidentally, carries more classified advertising aimed at these officers 
than any other paper in the United Kingdom. 


Advertisers include : 


A.C.E. Machinery Ltd. 

Activated Sludge Ltd. 

Armstrong Cork Co. Ltd 

Ascot Gas Water Heaters Ltd. 
Associated Lead Manufacturers Ltd 
Atlas Diesel Co. Ltd. 

Austin Motor Co. Ltd. 

Bayliss, Jones & Bayliss Lid. 
Bennie Lifts Ltd. 

John Blackwood Hodge Co, Lid. 
Blundell Spence & Co. Lid. 
Bowaters Building Boards Ltd 
Bowmaker (Plant) Ltd. 

Bristol Aeroplane Co, Ltd. 
British Aluminium Co. Ltd. 
British Building Supplies Ltd. 
British Electricity Authority. 
British Iron and Steel Federation. 
British Paints Ltd. 

British Thomson-Houston Co. 
Brush A.B.O.E. Group Services Ltd 
Burroughs Adding Machines Ltd. 
W. P. Butterfield Lid 
“Caterpillar” Tractor Dealers. 
Chaseside Eng. Co. Ltd. 

Geo. Cohen Sons & Co. Lid. 
Concrete Ltd 

Costain Conerete Co. Ltd. 
Richard Costain Ltd 

Coventry Climax Engines Ltd. 

H. Cox & Sons (Plant Hire) Ltd. 
Crittall Manufacturing Co. Ltd. 
Crompton Parkinson Ltd. 

Dennis Bros. Ltd. 

Dunlop & Ranken Ltd 

Dunlop Rubber Co. Ltd. 

Edison Swan Electric Co. Ltd 
John Ellis & Sons Ltd 

English Electric Co, Ltd 

Feico Hoists Ltd. 

Harry Ferguson Ltd. 

The Gas Council. 

General Electric Co. Lid 
Gestetner Ltd. 


Gilbert-Ash Lid 

J. Gliksten & Son Ltd. 

Heenan & Froude Lid. 

Holloway Metal Roofs Ltd. 
Henry Hope & Sons Ltd, 

Imperial Chemical Industries Lid 
India Tyre & Rubber Co, Lid. 
Karricr Motors Ltd. 

John Laing & Son Ltd. 

H. Leverton & Co. Ltd. 

Marconi’s Wireless Telegraph Co. Ltd 
Morris Commercial Cars Ltd. 
Fred Myers Tractor and Equipment 
Myton Lid. 

National Cash Register Co. Ltd 
National Federation of Clay Industries 
National Gas & Oil Engine Co. 
Newton Chambers & Co. Lid 

Jack Olding & Co. Ltd. 

Orlit’ Lid. 

1 Perkins Ltd 

Power Petroleum 

Roneo Lid 

Rootes Lid 

Rover Co, Lid 

Sangamo-Weston Ltd. 

Siemens Electric Lamps Ltd 

Shell Chemicals Ltd 

Stanton Ironworks Co. Lid. 
Sterling Safway Scaflolding. 
Stewarts & Lloyds Ltd 

Stramit Boards Lid 

Bernard Sunley & Son Lid 
Tarmac Ltd 

Richard Thomas & Baldwins Ltd. 
John Thompson Beacon Windows Ltd 
Thorn Electrical Industries Ltd, 
Turner's Asbestos Cement Co. Ltd 
Vauxhall Motors Ltd. 

Venner Ltd. 

Thos. W. Ward Ltd, 

Thos. C. Wild (Machinery) Ltd 
George Wimpey & Co. Lid 
Yorkshire Engineering Ltd 


Basic rate £30 a page to reach every buyer in_ this 
enormous market 


MUNICIPAL JOURNAL 
Public Works Engineer 


and CONTRACTORS’ GUIDE 


The Municipal Journal Ltd., 3 Clements Inn, London, W.C.2 


Holborn 2827 
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GUARDIAN 


on THURSDAY 


We don’t feel it. In fact—with 100,000 weekly sales 
—with modern plant and equipment—with skilled men 
who still have pride in their craft—with 64 columns 
of classified advertisements weekly—with executives with 


an average age of 43, we feel young and enterprising 


We serve Cheshire and South Lancashire and enjoy the 
confidence of 100,000 families 


C. PALMER P. MOON 
Fleet Street, London 


Tel. No. Central 6329 
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specialist in 
selling to men — 


mon only 


Vol. 169 No, 2,078 


Advertiser's 


The Organ of British Advertising 


180 Fleet Street, E.C.4 ‘Phone: Chancery 8844 


Weekly the 


specialist in 
selling to men — 


ADVERTISER'S WEEKLY 


cary v 


52'6 A Year Post Free 55'+ Overseas 


Canadian press magnate 
launching weekly and 
buying provincial paper 


W EALTHY Canadian newspaper publisher Roy H. Thomson 
is negotiating to buy a provincial newspaper and printing 
plant on the south coast. He is also launching in May a weekly 
newspaper, Canada Review, to sell in the United Kingdom at 


New directors 
named for 


Hulton board 


Two new appointments have 
been announced to the board of 
Hulton Press Ltd. They are: 
Richard Wood second son of 
Lord Halifax—and Frank Harris 
Woodward. 

Mr. Wood is 32 and has been 
Conservative M.P. for Bridling- 
ton since 1950. He is also a 
director of the Yorkshire Con- 
servative Newspaper Co., Ltd. 
Educated at Eton and Oxford, he 
served during the war in the 


An urgent need for expansion of 
exports, stressed in the 1953 Econ- 
omic Survey, is taken as a hint for 
extra financial aid being granted in 
the Budget for this purpose. 


K.R.R.C.. was wounded and lost 
both legs. 

Mr. Woodward is financial ad- 
viser to the Isaac Pitman group of 
companies, A Yorkshireman in 
his forties, he was a mathematics 
don at Cambridge. 


Advertise more, 


railways told 


British Railways are being 
urged to avoid closing down un- 
economic branch lines by adver- 
tising to stimulate traffic. 

The North Western Transport 
Users’ Consultative Committee 
has decided to advise the Railway 
Executive that, instead of closing 
down branch lines which do not 
pay, British Railways should im- 
prove its services on these lines 
and advertise them 


sixpence. 
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VERTISER'S WEEKLY on Tuesday: 6 ’ 
“To-day I received permission SAYS YES 
from the Bank of England to : ‘ 
bring a substantial sum into this The invitation “(exclusively re 
country to complete negotiations ¢4led in Aventis RS WEEKLY 
for the purchase of a provincial last week) to Anecurin Bevan to 
newspaper and printing plant. | address the Conference of the 
cannot, at this stage, name the Advertising Association at East 


Advertising culs 
cost of living 


Announcing a reduction in 
price by 2d. on a large tin of 
Batchelors Peas, Col. M. W, 
Batchelor said this was due to 
the effectiveness of the firm's 
advertising campaign. 

He added: “It is only be- 
cause of the huge demand 
which has been created for 
our products that we are able 
to make these reductions. We 
are now able to expand our 
production and step up our 
turnover by mass advertising, 
and pass the saving on to the 
housewife.” 


Tillotson & Son: A 
public company 


The century-old family busi 


paper for which I am negotiating, pain | in May, hay Deen ness of Tillotson & Son Ltd , pub 
but I won't deny it is on the acceptec lishers of the Bolton Evening 


south coast. I intend using the Another addition to the list of 


News and sia weekly journals 


plant there to print Canada speakers is S.C. Tyrell, president circulating in seuth Lancashire, 
Review which will be aimed at Of The Institute of Costs and has been converied into a pubii 
people interested in Canada and Works Accountants, whose sub company 


those seeking to trade with the — ject will be: “Who Pays for Over two-thirds of the com 
Dominion. Advertising? pany’s activities are in the manu 
“The editorial content will be At the debate on the Friday facture of packaging materials 


cabled from my Canadian papers. evening (May 1) Miss Mary for cigarettes, soap, and food 


and although a good volume of Grieve, editor of Woman, and 
the advertising will be Canadian Mrs. Alison Settle, of /he Ob- 


New printing plant 


we will be seeking United King- server, will speak in support of Mi: ’ 
dom advertising ~ Te The full the motion that Advertising for Mirror group 
page series rate will be = generally tends to under-cstimate Plant for printing the Daily 
£127 4s. &d. It will be a_ the intelligence of the housewife.” Mirror, Sunday Pictorial and 
Canadian-stvled paper of 12-16 They will be opposed by PF. ¢ Reveille 1s being installed in ; 
folio pages.” Hooper, managing director of large building in Stamford Street 
Mr. Thomson has set up a Schweppes Ltd, and Howard London to supplement printing 
London office Wadman, of Greenlys Ltd facilities at Geraldine Hous 


the specialist in 


sells goods to men at 
an extremely 
economic rate 


men — Noun 


selling to 
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Outdoor industry’s Bill now 


the Statute Book 


LORDS SELECT COMMITTEE ACCEPT 
ARGUMENTS AGAINST ‘DUAL CONTROL’ 


The outdoor advertising industry has been successful in sur- 
mounting the first hurdle in its endeavour to end “dual control” 


in Manchester. 


The House of Lords Select Committee, at the 


end of hearing evidence for and against the Manchester Corpora- 
tion (Advertisements) Bill, on Thursday last, announced through 
its chairman, Lord Merthyr, that in its opinion the Bill ought to 


proceed. 

The effect of this decision is 
that the Bill, after a formal third 
reading in the House of Lords, 
will now go to the House of 
Commons. 

The Bill, theretore, is now half- 
way along the road to the 
Statute Book 

The purpose of the Bill is to 
repeal those sections of Man 
chester’s local Acts of Parliament 
which give them powers over out 
door advertising, on the ground 
that Manchester now has all the 
powers it requires under the 
Town and Country Planning Act, 
1947, and the Advertisement 
Control Regulations. 


The promoters 


The Bill is promoted by the 
British Poster Advertising Asso 
ciation, the Electrical Sign Manu 
facturers Association, the Master 
Sign Makers Association, and the 
Solus Outdoor Advertising Asso 
clation, 

After hearing the case for the 
promoters (reported in last week's 
issue of ADVERTISER'S WEEKLY), 
N. R. Fox-Andrews, Q.C., repre- 
senting the Manchester City Cor 
poration who opposed the Bill, 
said that since the Regulations 
had come into effect, the Cor 
poration had dealt with 1,265 ap 
plications, out of which there 
were only two which were the 
subject of complaints by the pro- 
moters. There was no evidence of 
oppression, or of any real difh 
culty. It had been said that there 
were only a score of local auth 
Orities using local powers of this 
type. As a matter of fact there 
were 98 

The promotion of this Bill was 
the wrong way, in the face of 
existing legislation, to deal with 
what was, in fact, a national 
question Further, it would be 
wrong for the Manchester Cor 
poration to lose the powers given 
to it by Parliament, They were 
good reasons for saying that the 
Manchester Corporation ought 
to be permitted to control, from 
the point of view of highway 
control, advertisements which 
happened to be projections, and 
perhaps encroaching and tres- 
passing on the highway. The 
powers of the Corporation under 
the Advertisement Regulations 
were not sufficient to enable them 
properly to discharge their duties 
as a highway authority. 


[he view of the advertising in- 
industry was that the chief sinner 
was the Minister, and not the 
Manchester Corporation. With 
regard to the charges made by 
the Corporation under its local 
Acts, these charges had been 
made for more than fifty years 
and nobody had challenged, in 
any court, the Corporation's right 
to make them. 

P. R. Dingle, Town Clerk of 
Manchester, said that of the 
1.265 applications, 353 were ap- 
plications for advertisements 
which were projections. Out of 
these there were appeals in 13 
cases; tWo Were successful, seven 
were dismissed and four were 
withdrawn. All these 353 appli- 
cations would be covered by the 
Advertisement Regulations. There 
were at least 26 other local 
authorities who made charges 
similar to those made by Man- 
chester 

Cross-examined by Eric Blain, 
who represented the promoters, 
Mr. Dinele said that the amount 
received for licences for pro 
jected siens was £634 Ss. ld. in 
the last financial year. These fees 
were for consenting to encroach- 
ments on the highways which 
were owned by the Corporation 
The legal authority for makine 
the charge was to be found in 
case law, 


No alternative 


Mr. Blain, in his final address 
to the committee, said that the 
promoters had no alternative but 
to produce their own Bill, for the 
Minister had found that’ the 
power to repeal local enactments, 
given in Section 113 (4) of the 
Town and Country Planning 
Act, 1947, did not work in prac 
tice. The Minister had explained 
that the shortage of Parliamen 
tary time had prevented him from 
embarking on this type of legisla- 
tion. The industry had waited 
for six years for the Minister to 
do something, and there was no 
inkling of how much longer they 
must wait. It would be wrong to 
make them wait longer 

Mr. Blain concluded by remind- 
ing the committee that they had 
not heard of any authority, ex 
cepting Manchester, that had used 
its local powers to overrule a 
decision of the Minister of Hous 
ing and Local Government 
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half-way to 


One of the panels featured in an exhibition held recently by Export 
Advertising Service Ltd., which shows specimens of press and poster 
advertising appearing in overseas markets 


Selling 


The presentation of the British 
General Electric advertisements 
er. the left of the panel, is in- 
tended for use in publications 
produced in the United Kingdom 
for world-wide distribution. The 
copy theme is directed to estab- 
lish clearly the British origin and 
character of G.E.C. and its com- 
plete independence of any other 
company 

Gillette Industries advertise 
ments, on the right, appeal to a 
completely different consumer 
market—the natives of tropical 


‘smartness’ to natives 


Africa. This series is directed to 
educate them to the habit of the 
daily shave. The natural vanity 
of the native is appealed to in 
these press advertisements cap 
tioned “Smartness leads to 
Success.” 
Selling to the illiterate com- 
munities throughout the world 
is the problem tackled in the 
design of the centre poster show- 
ing a cheaper blade also mar- 
keted by Gillette Industries. The 
iltustration tells its own story 


Print needs more standardisation 


Standardisation in type areas, 
Margins, paper sizes and machine 
sizes are described as an impor- 
tant field for improvement in A 
Review of Productivity in the 
Printing Industry issued by the 
British Productivity Council 
(price Is.) 

Contending that success in 
standardisation would — greatly 
aid the efficiency of the industry, 
the Review says that such prob 
lems have not been tackled 
before, except within individual 
firms, and they afford opportunity 
for a move forward that might 
not have been considered without 
the report of the Letterpress 
Team that visited the U.S. in 
19580. 

The survey recalls that the 
Letterpress Team suggested that 


gallevs and = duplicate plates 


tlread) 
service branch of Wolf Electric 
by Leeds branch of Franco 

ranges from 2 3 ft. in depth 
into built up 


Signs 


recessed metal 


becoming a local landmark 
Tools Ltd 
the sien is 75 ft 
Red neon is 
letters. The 


should be of standard thickness 
and that standard = gradations 
should be agreed for the proper- 
ties of ink and paper. 

The Review also covers devel- 
opments not arising out of the 
reports of either the Letterpress 
Teim or the Lithographic Team 
For instance, though incentive 
schemes are hardly emploved in 
the printing industry in America, 
the increase in the application 
of incentive schemes in_ this 
country since the war has been 
one of the most remarkable devel- 
opments. The British Federation 
of Master Printers obtained 
reports of 78 wage incentive 
schemes covering some 10,000 
employees, about Sper cent of 
the total labour force in general 
printing. 


sales and 
Carried out 
and lettering 
used, the tubes being semi- 
border is in apple green 


is this display on the new 
York Road, Leeds, 


} 
iOng, 


fluorescent tubing 


| * —_—— eo e 
Ay 
ate, 
a ‘ 
| "4 Po : , | R . : 
‘: = | : a 2 
+ “ 5 < ‘ om 
5 ee | Z ee a 
‘ » ae a f f . 
* . os SHARP: 
: eS ee a ee oF lees 
) oN ek TN A ; 
a = 
tc 
a 
: i 
Mey 
es 
te S| 
s ‘ 
x 
a 
“ 
Le 
iz 
ha 
Z Wor ecectric toos 
My ws = cgpemaa as ss RR 
t Y ; 
ou) a i ens 
- , 3 ig . Bt a "oe 7 
| a 
ot ey 3 bi SAS ~~ et ee aes UCUCCt(“‘<i«‘(<‘“‘(CeéC ie Se a aad ee ees ian a 


APRIL 


Plans for 


2, 1953 


Paper trades’ 
protest on 
purchase tax 


A memorandum sent by the 
paper, printing, and stationery 
trades to the Treasury, claims 
that the removal of purchase tax 
from stationery would lighten 
the taxation burden of every 
form of business 

It emphasises the difficulty of 
administering the tax fairly and 
reasonably, and says that in the 
depressed circumstances of many 
sections of the industry the exist- 
ing arrangements create countless 
injustices and seriously impair 
the normal interplay of competi- 
tive conditions. 

The memorandum says that 95 
per cent of the revenue from the 
tax is derived from the essential 
needs of local government, educa- 
tion, nationalised services, the 
professions, banking, commerce, 
and industry. 

The memorandum comments 
on “the fundamental injustice 
that whilst the printer is required 
to charge tax on both paper and 
the printing process, persons 
printing stationery for their own 
use are required to pay tax on 
paper only.” 


How the Elizabethans sat down 
incident from a mime 
and produced by 
public relations 

Napper, Stinton, 
during the last week 
Mail” Ideal Home Exhibition on 
behalf of Minty Ltd., of Oxford. 
The players were Diana Pearson and 

Frederick Buckland. 


an 
show devised 
the press and 
department of 
Woolley = Ltd., 
of the “Daily 
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ADVERTISER’S WEEKLY 


a new survey of expenditure 


on advertising 


1952 FIGURES WILL SHOW HOW 
SPENDING PATTERN HAS CHANGED 


The Advertising Association is 
now issuing forms seeking in- 
formation for its forthcoming 
statistical survey, “Advertising 
Expenditure in 1952.” 

When furnished by advertisers, 
agents, and media owners, this 
information is expected to pro- 
vide the necessary data for 
finding out how the pattern of 
advertising expenditure has 
changed since 1948, which was 
the subject of the Association's 
first post-war statistical survey. 

It is intended to find out how 
much is spent on each of the 
different kinds of advertising 
and to estimate the total ex- 
penditure on al! these activities. 
The inquiry will also show the 
importance of advertising to 
each of the trades and indus- 
tries to whose revenue it 
contributes. 


Comparative figures, if available, 
are invited for 1949, 1950, and 
1951, in order to enable the 
pattern for the years between 
the two surveys to be traced. 

is pointed out that the 
recently published 1948 survey 
was welcomed not merely by 
the advertising business but by 
economists and others con- 
cerned with the pattern of 
distribution. 


CONFIDENTIAL 


Stringent precautions will ensure 
that the information provided 
will be absolutely confidential. 
and that the identity of the 
firm supplying it cannot be 
known by the Association, the 
accountants responsible for the 
Statistical work (Price Water- 
house & Co.) or anybody else. 


Case for relaxing restrictions 
on architects’ advertising 


Collective and individual ad- 
vertising by architects is suggested 
in an article in The Architect 
and Building News. 

Alleging that the Royal Insti- 
tute of British Architects does 
little to encourage the British 
public to employ British archi- 
tects, the article considers the 
desirability of genera! advertising 
by the R.LB.A. on behalf of all 
its members, and asks: “Would, 
say, £10 per,annum per architect 
spent centrally on publicity for 
the profession pay adequate divi- 
dends? Certainly any publicity 
of this nature would need long 
continuity to be effective and 
successful.” 

Drawing attention to the fact 
that many architects already, in 
fact, arrange publicity for the 
buildings which they have de 
signed by getting pictures of their 
work published in monthly and 
weekly papers of both the general 
and the trade press. the article 
asks what is the real difference 
between this and preparing a 
booklet of illustrations of the 
architect's work, to be = distri- 


Critic of TV TV ‘plug’ for Blackpool 


Chairman of Skegness Coun- 
cil’s publicity committee, Cr. 
A. E. Thompson, told a meeting 
of the Council last week 

“In a TV variety programme 
two well-known stage comedians 
took part in a ten minutes sketch 
which featured Blackpool] 
throughout. with a model of the 
tower. the big wheel, and a bold 
title “Blackpoo! Foll On the 


ies” 


show throughout for the edifica- 
tion of millions of viewers. 

“Had this been a sponsored 
programme it could not have 
heen more effective from an ad 
vertisine anele, and if this is an 
example of the B.B.C.’s policy 
of strictly ‘no advertising’ then 
the sooner have sponsored 
programmes that we can all 
take part- better. 


we 
so 


the 


buted to prospective 
of land by agents with sites for 
sale. The writer comments: “It 
may be that to relax on the pre- 
sent restriction on advertising to 
permit individual architects to 
call attention to the buildings 
they have built, would be better 
than a communal scheme in so 
much that those who spend 
money might more reasonably 
expect a return on their contri 
bution.” 
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Publicity for 
Felixstowe 


A publicity scheme is being run 
by Felixstowe to tell holiday- 
makers that the town has been 
restored after the floods 

Operation Recovery, as the 
campaign is known, included a 
visit to the town by national and 
provincial newspapermen last 
Thursday 

Among the journals represented 
were Daily Express, Daily 
Herald, Reynolds News, News of 
the World, Daily Sketch, Leicester 
Mercury, MMlustrated, Sunday 
Chronicle, Mornine Advertiser, 
Northampton Independent, Edin 
burgh Evening Dispatch, Daily 
Telegraph, Birmingham — Post. 
Bast Anglian Daily Press, and 
Thomson's Weekly News The 
Press Association was also repre 
sented 

Press relations were organised 
by Francis Denman. 


The lion spri 
: p ings 
to life 

This 3-D illuminated display, 
on their site near Oxford Circus, 
in London, was devised and pro- 
duced by Dominant Sites Ltd. 
Yor Circuits Management Asso- 
caution Lid. under the direction 
or G. § Webb with the co- 
operation of Russell Signs, Fisher 
Bros. and Berkeley Electrical 
The agents were Downtons Ltd 

From a smal] photostat print 
flown over from America on the 
Tuesday, the display was pre 
pared and installed by the fol 
lowing Monday 


ytnsion 
eviL 


paren 


Colour press for ‘Independent’ 


to Say that 
ind weekly 
ntained their 


“Tam very pleased 
our morning, evening 
newspapers have ma 
supremacy in circulation and in 
quality of content declared 
I. V. Murphy in’ his 
speech to the meeting of 
Independent rs Ltd. in 
Dublin 

In Mr. Murphy's absence the 
speech was read by deputy chair- 
man, Dr. O. Chance 

Mr. Murphy 
seem that the price of 

last year seven tim 


chairt 
annua 
News pape 


in 


would 
newsprint 
that paid 


said t 


in 1939 -had reached its peak 
and it was hoped it would drop, 
perhaps not very appreciably, 
during the next year or so. 

Ihe directors were in. close 
contact with Hoerabtree in 
connection with their latest model 
colour printing press, which was 
on order, and every effort was 
being made to expedite delivery 
of this modern press 

John Dunne and John 
O'Riordan (secretary of the com 
pany) were re-elected the 
board 
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ADVERTISER'S WEEKLY 
NEEDLE 


New committee 


of management 


The National Needle Arts 
Bureau has been strengthened by 
the formation of a new commit- 
te of management in which 
drapery interests are much more 
strongly revresented. 

This .development was an- 
nounced by C. H. Mackenzie, a 
director of J. & P. Coats Ltd., at 
a luncheon at the Savoy Hotel, 
London, on Friday 

While J. & P. Coats Lid. and 
English Sewing Cotton Co., Ltd., 
wil] continue to make substantial 
appropriations in support of all 
the Bureau's activities, including 
the annual Sewing Week promo 
tion, they have now been joined 
by a group of manufacturers 
from all sides of the home sewing 
field, who will in future share 
with them both the financial 
responsibility and the higher 
policy control of the Bureau. 


Enormous competition 


These companies have already 
together agreed to find about two 
thirds of the money needed to 
maintain all the Bureau’s current 
activities at full pitch, and Mr 
Mackenzie invited other manu 
facturers in the home sewing 
ficld to join in this venture, to 
their own advantage and that of 
the drapery trade in general. 

Recalling that the Bureau had 
been started in order to encourage 
consumer activity in the drapery 
field, he said: “We are compet 
ing with an enormous amount of 
advertising. Every theatre, every 
cinema, the wireless and now tele 
vision are all competing for the 
consumer.” 

W. Neate, the Bureau's 
director, announced that it was 
proposed to institute a silver 
challenge cup next year for the 
best Sewing Week display. 


Street level PR 


Arthur Symes (editor, Design, 
Display & Presentation), vice 
president, British Display Asso 
ciation, who judged the Sewing 
Week Window Display Competi- 
tion, said that, because display 
was not normally represented by 
elaborate market research figures 
it did not follow that it had only 
a superficial effect. “Display is 
merchandising and public rela 
tion down to street level,” he 
claimed. “It is the only medium 
that not only tells you that the 
goods are good but has the 
courage to show them to prove 
_ 

the first meeting of the new 
committee of management fol 
lowed the luncheon It was 
attended by representatives of the 
Butterick Publishing Co.. Ltd, 
Cepea Fabrics Ltd, J. & P. Coats 
Lid, English Sewing Cotton Co 
Lid... Imperial Chemical Industries 
ltd, F W. Grafton & Co., Ltd., 
Olney Amsden & Sons Ltd 


ARTS 


BUREAU STRENGTHENED 


In the Sewing Week 1953 Window Display Competition, Owen Owen Ltd., 

Liverpool, won with this window the first prize of 50 guineas in Class A 

(for shops and stores employing full time or professional display staff). 
G. D. Fletcher designed the display 


Fdmund Potter & Co., Ltd, 
Simplicity Patterns Ltd., Singer 
Sewing Machine Co., Ltd., and 
Vogue Pattern Service. 

In the Sewing Week 1953 Win 
dow Display Competition 222 
entries were received, 120 in Class 
A, for shops and stores employ- 
ing full time or professional dis 
play staff, and 102 in Class B, 
for shops and stores not employ- 
ing full time or professional dis 
play staff. The winners were: 


Class A: 1, Owen Owen Ltd.. 


Liverpool, display by G. D. 
Fletcher; 2, Sherriff & Ward Ltd., 
Winchester, display by E. E. 
Cooper and EF. Hart; 3, Bon 
Marche (Liverpool) Ltd., display 
by C. Fuszard. Class B: 1, Lei- 
cester Co-operative Society Ltd., 
display by P. Collier; 2, Singer 
Sewing Machine Co.,  Ltd., 
Wallasey, display by E. G. 
Anslow; 3, “Lucille.” Isleworth, 
display by Miss Pamela Chivers 


Irish Minister’s statement on 
newspaper circulation figures 


When he announced, in reply 
to a Parliamentary question, the 
circulation of provincial news 
papers in which the Irish Govern 
ment took advertising space the 
Minister for Finance (M°. Sean 
McEntee) started a storm which 
resulted in him making a supple 
mentary statement in the Dai! 
(Parliament) on the eve of the 
Faster recess. 

He said that the figures he had 
given were secured by him from 
the Stationery Office which had 
obtained them from the Govern 
ment’s advertising agent. The 
figures were furnished to the 
agent by the Irish Association of 
Advertising Agents in July 1952, 
corrected in certain cases by in- 
formation as regards certified 
circulation subsequently com 
municated to that agent by in 
dividual newspapers 

The Minister added that fol 
lowing representations by certain 
newspapers that the circulation 
figures given by him were in 
accurate, he ascertained that re- 
vised figures had been issued by 
the Audit Bureau of Circulations, 
London. These figures were pro 
cured by the Government adver- 
tising agents the previous dav: 

The Standard. 61,668; Southern 
Star, 13.494, Kerryman. 24,238; 
Kilkenny People, 8.120; Drogheda 
lndependent, 16.050, Limerick 
Leader (Saturday edition). 22,711 


Limerick Leader (Monday and 
Wednesday editions), 3,495; 
Limerick Echo, 13.256; Western 
People, 28,839; Midland Tribune, 
6,895, Nenavh Guardian, §,780, 
Munster Evpress, 14.035 

The Minister also said that the 
circulations of certain other news- 
papers which were not members 
of the Audit Bureau of Circula 
tions were certified by local 
auditors appointed by the publi- 
cations concerned. Information 
as to the most recent certified 
figures was obtainable only by 
application to the individual] pub- 
lieations. He had received strong 
representations from the Dundalk 
Democrat, Waterford Star and 
Westmeath Examiner that the 
figures of estimated circulations 
quoted by him, as supplied by 
the Irish Association of Adver 
tising Agencies, were greatly 
underestimated 


Two on same paper 
died within week 


Advertising in Bradford 
suffered a double loss last week 
through the deaths of G. W 
Webster, and Miss Annie Craven 
Both were on the advertisement 
staff of the Wool Record and 
Textile News and both = were 
members of the Bradford Publi 
city Association 

(Obituaries page 8) 
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Public money 
‘wasted’ on 


sign appeals 


The amount of public money 
being “wasted” as a result of 
appeals against Somerset County 
Council's objection, on planning 
grounds, to a petrol sign, was 
strongly criticised at a meeting 
ol Langport Rura! District 
Council. 

A. O. Mounter recalling that 
ihe Minister of Housing and 
Local Government had allowed 
i recent appeal against the 
County Council's refusal to allow 
a “B.P.-Shell” sign said that the 
legal costs involved were £200. 

Of this, the County Council 
had to pay half, and if the cost 
of their officials’ time were also 
considered, the total involved 
was £250 to £300, 

This sort of thing had been 
going on throughout Somerset. 
There had been 18 cases, costing, 
je estimated, altogether, about 
£3,600. 

The chairman, G. A. Burcham, 
said the County Council made 
their decisions according to what 
they thought right, and were not 
to know if an appeal would be 
made. 


Change of control 
at Adprint 


Ownership of Adprint, Ltd., 
and its subsidiaries (except Max 
Parrish & Co., Ltd.), has been 
acquired from C. Tennant, Sons 
& Co., Ltd., and Hambros Bank 
by Purnell & Sons, Ltd, 

Wolfgang Foges, founder of 
Adprint, who resigned the man- 
aging directorship four years ago, 
iS again managing director of 
Adprint and chairman of Futura 
Publications and Publicity Pro- 
ducts, The other directors are 
Wilfred Harvey, chairman, and 
R. H. F. Scott. 

Futura Publications are con- 
tinuing to produce Future and 
various business publications. 

Another Adprint subsidiary, 
Studio Fifty-One, sells Adprint 
colour photography techniques 
to advertising agencies and then 
to the Adprint book department. 


Easter bonnets 


on parade 


What is expected to be the big- 
gest ever Easter Bonnet Parade 
will take place in Luton—world 
famous hat-making town—on 
Easter Monday. 

Some 40 or more decorated 
vehicles including hansom cabs, 
stage coaches, four-in-hands, 
barouches, Victorias and landaus 
will take part in a mile long 
procession through the centre of 
the town. Luton’s hat manufac- 
turers, designers. workpeople and 
the townsfolk will al] be compet- 
ing for prizes for the best hats in 
the parade and among the on 
lookers 
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London 


Coronation coach was on 


Club’s birthday cake 


An Elizabethan’ grace, not 
spoken in England for three 
hundred years was used at the 
Publicity Club of London Gala 
last Friday. 

Written by one George Bellin, of 
Exeter, it ran: “G Blesse our 
meat. God guide our waies. God 
give us grace our Lord to please. 
Lord long preserve in peace and 
health our gracious Queene 
Elizabeth.” 

Heralded at the Gala by a fan- 
fare by two 14-year-old trumpeters 
of the King’s Troop, Royal Horse 
Artillery, the grace was pronounced 
by the Club’s chairman, Ivan F. 
Luckin, who discovered it in the 
British Museum library. 

As always in recent years, the 
Gala was held in Grosvenor 
House’s Grand Hall, reputed the 
largest in Europe and the only one 
in London capable of accommodat- 
ing the 900 members and guests. 

And as usual the Gala had been 
efficiently stage managed. The 
huge 40th birthday cake was 
decorated this year with a model of 
the Coronation coach, and there 
was once again an enormous num- 
ber of valuable gifts for the com- 
petition and a lively floor show 
including the Television Toppers. 

An enjoyable novelty was the 


Ivan F. Luckin (chairman) welcomes 
Sir Harold Bowden, 


playing over of good wishes that 
had been recorded jointly by the 
Advertising Club of New York and 
the Advertising Federation of 
America and (also in English) by 
the Advertising Club of Amsterdam, 
in which the bells of Amsterdam 
could be heard Pans advertising 
also sent its good wishes. 

Appropriately, the speeches were 
light in character. 

Sir Harold Bowden, president, 
Incorporated Society of British Ad- 
vertisers, proposed the toast of the 
Club, which he described as a 
vigorous Organisation that had sur- 
vived two wars. 

Mr. Luckin described the Club's 
meetings as a shop window through 
which its members saw the current 
scene in perspective. He outlined the 
Club's flourishing activities; de- 
plored the absence through illness 
of the “Grand Old Man of Adver- 
tising.” Arthur Chadwick and 
looked forward to the presentation 
in the Mansion House of the Club's 
Cup for distinguished services to 
advertising, to C. Anstice 
until recently director 
Institute of Incorporated  Practi- 
tioners in Advertising 

Mr. Luckin also thanked the or- 
ganisers of the Gala: J. H. Cocks 
(chairman, social committee), 
Robert Brandon (chairman, Gala 


Club News 


committee), Miss Olive Hirst, 
Harold Butler, Reg Cooper, Alan 
Betts, Alan Edney, Leslie Hardern, 
John Hewson, John Rayfield, and 
Miss Edith Johnson. 

The toast of “The Clubs in Ad- 
vertising,” now an_ established 
feature of the Gala, was proposed 
by W. R. Balch; W. Harold Butler 
(vice-chairman), proposed the toast 
of the guests, to which Edwin R. 
Dibrell (Mutual Security Agency 
Commission, American Embassy) 
amusingly responded. 

The draw for the 
prizes, as always a notable inter- 
lude in view of the lavishness of 
present from scores of firms, was 
made by Mrs. Robert Brandon. 

The generosity of these donors 
and many other helpers was 
acknowledged in the finely designed 
and produced printed programme 
which included, as a loose insert, 
an attractive photograph of Her 
Majesty the Queen. 


Public speaking 


winners 


In the National Public Speaking 
Contest Wolverhampton has beaten 
Leicester and Birmingham has 
beaten Nottingham. 

At Wolverhampton on Friday 
the winning teams were: J. Corbett, 
G. Merryweather, and P. Gomm 
(best speaker of the evening). 
Leicester: D. R. Burrows, G. Bing- 
ham, and F. Wilbond. L. J. Stal- 
lard (Wolverhampton’s chairman) 
presided 

At Birmingham on Saturday, the 
winners were: R. Heath, ; 
Appleyard, and N. C. Pegg (best 
speaker of the evening). Notting- 
ham: G. Stagg, Fry, and G. Pratt. 
Tom Gough (Birmingham's presi- 
dent), presided. 

H. Cave was the area organiser 
for both events, which were attended 
by Norman Groome, national 
organiser. 


Hull 
Picture printing 


“Picture printing has come more 
and more into its own in recent 
years. People prefer to look at 
pictures rather than read,” said 
» J. F. Brown, at a mecting of 
Hull Publicity Club, when he showed 
a film illustrating how blocks for 
letterpress printing are made. 

G. Harricott was in the chair, 
and J. Hartley proposed thanks. 


competition 


!_B 


Voble, editor of ‘National Guardian’ 


A goodly sum for N.A.B.S 


ADVERTISER'S WEEKLY 


was raised at the Publicity Club of London 
Gala by the efforts of competition ticket sellers. 


. to r., standing: Miss 


Gladys Ensor, Miss Pat Taylor, Miss E. W. Wilkinson, Miss F. E. Clark, 
Mrs. Mae Allan, lvan Luckin (Club chairman), Mrs. Gladys Butterfield 


Miss E. Summers, Mrs 


Rhona Chapman. 
Miss Eve Fink, Miss Joan French, Miss Lena Monk 


Seated: Miss Jean Franklin, 


Not in picture, 


Miss E. Ewing. 


Discussions are taking place in 
Ireland with a view to establish- 
ing a Publicity Club in Cork. 
This move, initiated by the Pub- 
licity Club of Ireland, is a devel- 
opment of the first Irish Adver- 
tising Conference held in Cork 
last year, which aroused consider- 
able interest. 


Leos, 


Market research 
weekend course 


Sending details to members of the 
Publicity Club of Leeds of the 
Market Research Society weekend 
course to be held at Oxley Hall, 
Leeds, from April 10-12, Michael 
Wilson, local organiser for the Mar- 
ket Research Society, points out 
that many members of the Club will 
not require overnight accommoda- 
tion, and for them a special non- 
residential charge of 50s. will cover 
dinner on Friday night, lunch, tea, 
and dinner on Saturday, and lunch 
on the Sunday. 

Members interested 
tact him at “Brooklyn,’ 
Lane, Methley, near Leeds 


should con- 
Penfold 


Dutson trophy 


Last week we reported that Roy 


Seton won the Frank H. Dutson 
trophy at the annual public speak- 
ing competition held by the Publi- 
city Club of Leeds. In fact, the 
winner was Colin Taylor. Mr. 
Seton was second, followed by Mrs. 
W. Alford, William Hawking and 
T. G. Cowan, who tied for third 
place. 


Scotland's only licensed trade 


journal, addressing Glasgow Publicity Club on the workings of the wine and 


spirit trade. L. to r.: 


Alan Stephen, secretary D 


Vice-president D. C 
M. Wilkie 


Gourlay, Mr 
and treasurer F 


Noble, president 
Greenhill 


Berks and Bucks 


For the eye that} 
couldn’t care less 


“Layout men work more by 
instinct than by training,"’ Norman 
Money, production manager, Cre 
ative Advertising Artists Ltd., told 
the Berks & Bucks Publicity Club 
in Slough. 

Mr. Money stressed the import- 
ance of choice of type faces and 
sizes and the use of leading. There 
was a great difference, he said, 
between “technical” layouts, where 
reader interest in the subject matter 
already existed, and layouts where 
the job was to attract the eyes of 
readers who really could not care 
less. 


Gotf 
Kemsley’s guests 


Golfers from prominent advertis- 
ing agencies were the guests of 
Kemsley Newspapers at Gerrards 
Cross Golf Club last week. Fred 
Slaughter, Reg Palmer and Jack 
Everett acted as hosts during an 
enjoyable day. 


ADVERTISING 
DIARY 


Tuesday, Aprit 7. 
INCORPORATED 
MaAaNacers 
chester 
Beatrice 
6pm 


Wednesday, Aprit 8. 
Apverrisino Cites OF OxPORD 
G. T. Sanyer on “An introduction 
to paper making“ City Restauram, 
Cornmarket, 610 pm 


Thursday, April 9. 

Sociery oF 
Dr sianers “Printing education 
is it realistic?” Monotype Cor 
poration, Fetter Lane, 7 p.m 

Maerker Researon Soctery tun 
cheon. Speakers: Jack Haydock 
Harry Henry and Martin Maddan 
Chey Auguste, | pm 

Seip Service DEVELOP MENT 
AssociaTion. Open Forum, Wal 
dort Hotel, 6 pm 


Friday, April 16. 
Berks AND Bucks Pumwrry 
Cus annual dinner and dance. Old 
House Hotel. Windsor, 730 pm 
Pusticiry Ciun oF Lenresrre 
Qlub Day 
Pusuiciry Cios oF Canine 
Speaker I F Room, director 
general, Advertising Association 


ADVERTISING 
AssociaTion = =6(Man 
branch) Speaker Mrs 

Warde Queen's Hotel, 


T yPOGRAPHIC 
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New directors for 
Good Publicity 


T. R. Dipple and J. H. Brown 
have been appointed directors of 
Good Publicity Ltd., Colwyn Bay. 

Mr. Dipple, now director of pro- 
duction, has been campaigns man- 
ager since he joined the company 
after a varied experience in London, 
the provinces and South Africa. He 
left London for South Africa shortly 
before the war and joined Argus 
South African Newspapers Ltd 
After the war he became advertising 
production manager for J. Stone & 
Co., Ltd, and subsidiary com 
panies in London. bor family 
reasons he migrated north in 1947 
to join the Liverpool advertising 
agents, A. C. Douglas & Co., Ltd 
He has been with Good Publicity 
Lid. since May 1950, 

Mr. Brown now becomes secretary 
and accountant of the company 
He has had extensive experience in 
manufacturing and nationalised 
undertakings, where he has special 
ised in budgetary control and 
statistical research. 

In announcing these appointments 
Arnold E. Jones, managing director, 
says that they are a recognition of 
the part played by these two execu- 
tives in the development of the 
business. 


P.A.M.A. elections 


The 47th annual general meeting 
of the Press Advertisement Mana- 
gers Association was held in the 
council room of the Newspaper 
Society last Thursday The retir- 
ing president installed as his suc 
cessor W. B. Lattimore, the London 
manager of the Birmingham Post 
and Mail. The following were 
elected the officers for 1953/4 
vice-president, W. A. Goodale, 
Fast Anglian Daily Times; hon. 
treasurer, Arthur Clay, Aent Mes- 
senger; hon. secretary, Ernest J. 
Hayes, Northern Whig (Beltast). 
hon. solicitor, HM. Garland Wells. 
Council of management: H. Bundy, 
Glasgow Herald; K. B. Easthope, 
Portsmouth Evening News; Arthur 
Preston, Belfast Telegraph; C. L. 
Russell, Liverpool Post and Echo 
H. Tadgell, Surrey Mirror; EB. Wills, 
Darwen News. 

(See Mainly Personal, page 26) 

* * * 


The directors of Robertson & 
Scout (Advertising) Ltd., Palinburgh, 
one of Britain’s oldest advertising 
agencies have appointed as general 
manager, J. C. S. Gibb. 

Mr. Gibb ts an honours graduate 
of the University of Edinburgh and 
holds the diploma of the Advertis 
ing Association, Well-known in the 
Club movement in Scotland, he was 
one of the founders and the first 
honorary secretary of the Publicity 
Club of Aberdeen. He was recentls 


An [ad / in RADIO TIMES covers (60% 


been on the tutoring panel organised 

by the Publicity Club of Glasgow 

for diploma students. Mr. Gibb 

was formerly in the advertisement 

department of Kemsley Newspapers 
* * * 


G. Thornton Bridgewater has 
resigned from Women's Wear News, 
of which he was for a number of 
years a director and advertisement 
director. 


* * 
Dornton Duff has joined 
Lid., as senior 
Previously he 
of Rooster 
before that 
with W. § 


* 
Cc. &. 
John Haddon & Co., 
account executive. 
wus general manager 
Publicity Ltd., and 
account excculive 
Crawford 


‘Financial Times’ 
appointments 


Sidney Henschel, general adver- 
tisement manager of the Financial 
Times, announces: Wilfrid Gabriel, 
who joined the Financial Times, in 
July last after over 23 years with the 
News Chronicle, has been appointed 
display advertisement manager. 

» T. Miller has been named 
assistant display advertisement 
manager and remains in charge of 
the agency side of the display 
advertisement department. 

« Merriman, who has been in 
charge of the records of the display 
adveruusement department, has been 
appointed a display advertisement 
representative and his activities will 
be mainly concerned in the prepara- 
tion of industnal surveys and special 
features in conjunction with Peter 
Yeo. 

A. D. S. Roncoroni, 
advertisement manager, 
went an operation in’ November 
last year, has resumed his duties, 
and B. Bradberry will shortly be 
joining the Financial Times adver- 
usement department as a company 
meeting representative, 

* 


financial 
who under- 


* 

A. J. Saunders, i manager —_ 

secretary of C, naam ¢ 

printers and BM, os of the We est 

Herts and Watford Observer, has 

been elected a director of the firm 
* 


* 

John MeCann joins Nevin DD 
Hirst (Advertising) Lid., as 
visualiser to one of their creative 
groups. He received his carly train- 
ing at the Sunderland School of Art 
and subsequently worked with the 
Tully-Crabbe agency in Newcastle. 
Before taking up his _ present 
appointment Mr. McCann was with 
the Lonsdale Hands Design Group 
in’ Newcastle as a visualiser. 

* 


J. Tonge, technical representative 
of Walmsleys (Bury) Lid., who 
sailed from Liverpool on Friday for 
a business tour of paper mills in 
India and Pakistan, will be away 
from this country for about 12 
months. 
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W. B. Lattimore 


John McCann 


C. W. V. Truefitt 


OBITUARY 


T. B. Lawrence 


T. B. Lawrence, founder of the 
advertising contracting firm of T. B. 
Lawrence Ltd., and founder and 
conductor of the Fleet Street Choir, 
died last Friday. 

In the former capacity, 
Bertie Lawrence was a4 pioncer in 
van-poster publicity, of which his 
firm claim to be the originators, Of 
pronounced artistic insight, he en- 
couraged the poster work of a num- 
ber of noted artists, among them 
McKnight Kauffer and Frank 
Brangwyn. He was one of the dele- 
gates to the first Advertising Con- 
vention and was a past president 
of the Thirty Club and a past chair- 
man of the Aldwych Club. 


Devoted to music 

Born in Liverpool in 1880 he 
was educated at the Bluecoat 
Hospital there, and was solo boy 
in the chapel choir and pupil- 
conductor of the school’s military 
band. With the first music scholar- 
ship ever awarded by the Liverpool 
Corporation he spent three years at 
the Liverpool School of Music. 
The Fleet Street Choir, which he 
founded in 1929, became under his 
direction one of the finest in the 
country, spreading knowledge of the 
English madrigal especially, not 
only at home but on its European 
tours. More than a quarter of a 
century ago he retired from busi- 
ness to devote himself to music. 

He leaves a widow: two sons. 
Norman and H. A. Lawrence, the 
former managing director and the 
later a director of the firm: and 
three daughters, one of whom is a 
barrister. The funeral took place 
privately in Putney. 


Thomas 


Presentation to 
C.W.V. Truefitt 


Staff of the Daily Mail Ideal 
Home Exhibition gathered on Friday 
night to express good wishes to the 
organiser, Charles W. V. Truefitt, 
who is leaving the department to 
become director of advertising for 
Associated Newspapers. They pre- 
sented him with an illuminated vel- 
lum scroll denicting the outstanding 
feature of each of the six exhibi- 
tions — 1948-1953 (each = maintain- 
ing the post-war more-than-a-mil- 
hon paid attendance), of which he 
has been organiser. Their “keep 
sake” gift was a William IV silver 
writing tray made in 1835 


G. W. Webster 


The death occurred last week at 
the age of 56 of G. W. Webster, 
since 1943 director of advertising at 
the Bradford office of Thomas 
Skinner & Co., Ltd., publishers of 
Wool Record and Textile World, 
whom he joined from the Manning- 
ham Mills of Lister & Co., Ltd., 
where he was welfare and publicity 
officer. He was a member of the 
Bradford Publicity Association and 
business manager, Bradford Civic 
Playhouse. 

He leaves a 
clergyman. 


widow and a son, a 


Miss Annie Craven 


Miss Annie Craven, chief assistant 
in the advertisement department of 
the Wool Record and Textile World, 
Bradford, which journal she had 
served for 25 years, died = on 
Wednesday of last week, aged 46. 

An enthusiastic member of the 
Bradford Publicity Association, she 
was its N.A.B.S. steward for the 
past two years. 


H. P. Smith 


The death has occurred at his 
home in Walthamstow of Harold P. 
Smith, for many years assistant 
London manager, The Journal of 
Commerce and Shipping Telegraph. 

Mr. Smith began his newspaper 
career with the Newcastle Leader 
going to the Journal of Commerce 
after a few years in Fleet Street 
During more than 40 years he be- 
came widely known in the ship 
equipment industries as well as in 
Fleet Street and the advertising 
world. 


W. J. S. Colley, advertising man- 
ager of the Visible Records depart- 
ment of Roneo Litd., is being mar- 
ried on Saturday to Miss Barbara 
Drew. 

* * 

There will be wedding bells for 
three young members of the Winter 
Thomas Company this year Ken- 
neth Arnold and Anthony Goldwyn, 
of the studio, marry at Easter and 
Whitsun respectively: John Wilson, 
of the production department, is get- 
ting married in September. 

* * 


A second daughter has heen born 
to the wife of “Mike” Chavasse, 
London director, Glovers Advertis- 
ing Itd 


the nations families 


8,000,000 homes take the RADIO TIMES 
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Every week more than one family 

out of every three in Great Britain reads the 
Sunday Pictorial. For, with an average 

net sale of 5,128,887, the Sunday Pictorial 
goes into millions of homes all over the country. 
It is read by every adult member 

of the family on the best advertising 

day of the week—-the day they have time to 
read advertisements at leisure, and 

sales messages sink in. 

Space in the Sunday Pictorial is 
exceedingly economical too. Compared with 
1939, its square inch per thousand rate 

has increased much less than that 

of any other Sunday Newspaper. 


reads the SUNDAY PICTORIAL every week 
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Role of works magazines is increasing © 


output and morale 


EDITORS TOLD: PLENTY OF GOOD 
STORIES IN ANY EFFICIENT FIRM 


How works magazines can stimulate productivity was described 
at the Conference for Editors of Works Magazines held under 


the auspices of the Industrial 
Welfare Society at Llandudno. 


Points to bear in mind when 
explaining new methods and pro 
cesses were summarised by J 
Dummelow (editor, Metropolitan 
Vickers Gazette) Emphasising 
that an article should have logical 
structure, he said that not merely 
must sentences, paragraphs, and 
sections be organised but they 
must appear to be organised 
lechnical words must be used 
with precision; standard authori- 
ties should be followed; sentences 
should be concise and clear; and 
illustrations are invaluable. 

The human side—‘*Promoting 
Productive Attitudes”’—was dis 
cussed by Miss J. Parkes (editor, 
Lucas Reflections, Joseph Lucas 
Litd.). Great strides in industrial 
welfare, evidenced in medical 
services, rest homes, canteens 
social activities, and sports were 
nowadays taken almost for 
granted, she said, and it was in 
the introduction of still closer 
personal contact in’ the larger 
organisations that great progress 
was now being made. 


Human relations 


Miss Parkes divided “human 
relations” under two heads: im 
proved welfare facilities and 
services; and encouragement for 
workers to identify themselves 
with the activities of the com 
pany and feel a real interest in 
their own work, She listed seven 
ways in which the second objec 
tive might be achieved: joint 
consultation; training within in 
dustry; suggestion schemes, 
works competition leagues, train 
ing courses for advancement, fac 
tory “At Homes”; and the works 
magazine Development along 
these tines had, she claimed, 
counteracted boredom and given 
the worker a satisfaction which 
an increase in the wage packet 
alone would never have done 

Works magazine developments 
in the U.S. were described by G 
Phillips (editor, 57 News, H. J. 
Heinz Co., Ltd.) and those in the 
U.SS.R. by Richard Jones (for 
mer editor, British Ally) 

Mr. Phillips said that, whereas 
there were some 2,000 American 
house publications before the 
war, a recent survey brought 
details of 6,500 and it) was 
believed there were some $5,000 
more in existence. Three-fourths 
of all large companies had house 
publications; the combined circu 
lations of 6,500 publications 
totalled some 70 million, which 
was more than the combined cir 


culations of all the 
daily newspapers 
Other points from Mr. Phillips's 
address: There was considerable 
competition for industrial 
editorial posts in the US 
Editors conducted — readership 
surveys not so much to satisfy 
their Own curiosity as to prove to 
management that they (the 
editors) Were doing a good job 
[here were few instances in 
which employees paid for a staff 
publication, Magazine production 
standard was extremely high. 


American 


How Russia does it 
In the U.S.S_R.. said Mr. Jones. 


almost every large concern regu 
larly published its own factory of 
collective farm newspaper. Latest 
figures were not available, but 
there were 2,500 six years ago 
In Moscow alone the number ot 
wall newspapers ran into thou 
sands. Factory newspapers were 
run by the factory management, 
the Communist Party, and the 
trade union concerned; generally 
speaking they were exceedingly 
dull compared with those here. 

Some suggestions on how to 
create interest were given by Lt. 
General Sir Thomas Hutton 
(general manager, British Produc 
tivity Council), He said there 
should be plenty of good stories 
to tell in any efficient firm, and it 
was up to the editors to see that 
these got into their msgaziznes 
An editor was not doirg his job 
properly if he allowed manage 
ment to steer him off printing 
“the news,” and if the local press 
quoted the magazine or asked for 
a follow-up story, so much the 
better 


Educating the worker 


The community spirit could be 
fostered by giving news of sports 
and social events, long = service 
records, and individual news 
items Information should be 
given about orders lost or won, 
new developments, and the effect 
of competition at home = and 
abroad. Comparisons could be 
drawn with conditions in the 
past; in the event of misfortune 
the management's policy in 
lessening hardship could be ex- 
plained; and there should be 
articles about social services, the 
importance of savings, safety 


measures, and absenteeism, 

Apart from getting his paper 
read, said Sir Thomas, the editor's 
duty was to educate the worker 
to appreciate the need, and the 
advantage to himself, of greater 
productive efficiency. 


Bottled soldiers on parade! 


A narade of mineral waters 
lrooping the Schweppes Colour 
is the feature of a Coronation 
year window display by 
Schweppes Ltd 

Schweppes products have been 
put into uniforms suitable to the 
product and the colour of the 
label. The sparkling frujt drinks 
are Grenadiers and members of 
various Cavalry Regiments. Soda 
Water provides a Marines band, 
and amongst others are Dry Gin- 
ver Ale (State I rumpeters), 
Yeomen of the Guard, and Scots 
pipers 

Bottles of India Tonic Water 


ISMA helps to 


and slump 


The annual president's night of 
the Royal Counties Branch of 
the Incorporated Sales Managers’ 
Association was held at the 
Riviera Hotel, Maidenhead 

In the chair was Sir Charles 
Colston, president of the branch 
and with him at the top table 
were, the guest of honour, Lord 
Luke, president of the Associa- 
tion, F. A. J. Harrison—the 
national chairman, F. H. Buna 
and ¢ H. Crowlie—-branch 
chairman and vice-chairman res 
pectively, Sir Harold Webbe, Sir 
Richard Powell, and D R 
Grifliths--director and secretary 
of 1S.M.A. 


Ambassadors of trade 

Proposing the toast of “The 
Association,” Sir Harold Webbe 
stressed the vital part that sales 
managers have to play in both 
the home and export markets; 
they had to be more than sales- 
men—they must be ambassadors 

Lord Luke, replying, said 
that we were trying to sell in a 
new world where conditions had 
changed since the war. The free- 
ing of trade was like a breath of 
fresh air that brought with it 
healthy competition. 

He believed that the Associa- 
tron was playing its part in 
avoiding the boom and slump 


are represented as Indian Lancers, 
and the squat Ginger Beer bottle 
makes a formidable cannon 
served by a Lemonade gunner. 

Schweppes have arranged to 
install the display in their cus- 
tomers’ windows throughout the 
year. Settings can be designed 
to fit windows of almost any 
shape or size 

[he crowners and bottle stands 
used in the displays were 
designed by Lewitt-Him = and 
printed by Henry Hildesley Ltd., 
with the exception of the Squash 
crowners which were printed by 
Diana Studio Ltd. 


beat the ‘boom 
psychology’ 


psychology of the past by helping 
to ensure economy and efficiency 
in distribution. 

Replying to the toast of 
“The Royal Counties Branch,” 
proposed by Mr. Harrison, Mr. 
Bunn recalled the growth of the 
branch from 14 to 94 members 
in a little over two years. There 
were, however, still many sales 
managers in the area covered by 
the branch who were not mem- 
bers of the Association and he 
invited them to join in the great 
part that sales management had 
to play in the national economy 


Made to measure 


Drawings with a Coronation 
historical interest are a feature of 
a new booklet issued by Hector 
Powe, of Regent Street, to show 
their forthcoming fashions for 
men. 

Planning and production of the 
booklet-—the idea came from Mr. 
Powe himself-—was in the hands 
of their advertising agents, 
Lovell & Rupert Curtis, under 
the direction of Rupert Curtis. 

F. Whitby Cox painted the 
colour illustrations, and the print- 
ing was by Raithby Lawrence, of 
Leicester. 
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Blackpoolts Electric News Sign 


SUITABLE FOR Operates ¢ days a week 


NATIONAL 52 weeks (a £10 a week 


REGIONAL 26 weeks « £15 a week 
OR 13 weeks « £20. week 
LOCAL f week «© £€25 a week 


CAMPAIGNS May Ist to October ‘bist 


OUR AGENCY DISCOUNT 


To. . Toy. 


FOR FURTHER PARTICULARS APPLY 


HEC WRIG MEWS IbMD. 


B. M. KAPLANSKY, 3 EDWARD STREET, BLACKPOOL. Tel. 24680 
H. V. GOULD LTD., 143 FLEET STREET, LONDON, E.C.4. Tel. Central 2110 
A. J. GILLESPIE, 100 DUKE STREET, GLASGOW, C.4 Tel. BELL 1279 
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‘None of us made best use of direct mail 


in petrol brands sales war’ 


SHELL PUBLICITY CHIEF PINPOINTS 
WHERE CAMPAIGNS LOST DRIVE 


. direct mail is no substitute for press advertising in the 
petrol business is the opinion of G. V. Nye, publicity 


manager, Shell-Mex and B.P. Ltd. 


He expressed it in the 


course of a remarkably frank lunch-time talk, containing much 
self-criticism and praise for competitors, which he gave to the 
British Direct Mail Advertising Association last week. 


Mr. Nye told 
direct mail shot went out to 
20,000 dealers on the day on 
which the news of the return of 
branded petrol was released. The 
next morning almost every 
London paper and nearly 100 
provincials carried large spaces 
for either Shell or B.P. Super. 
This was followed by space in 
the Sundays. During the next 
week slips were pasted over the 
firm's posters and bus panels. 

The interest of the trade was 
aroused by about 120 dealer 
mectings at 
which a 
colour — film, 
“Treasure 
Isiand .” 
showed how 
the dealer 
could trans 
form his 
business 
and, met 
dentally, how 
Shell's own 
sales staff 
should — be 
have in rela 
tion to the G. V. 
dealer. But 
nothing was said about branded 
petrol; dealer; were invited to 
hear about orands just before 
their introduction. At the second 
series of dealer shows, the dealers 
were informed, not merely about 
technical matters, but also about 
the advertising support that 
would be forthcoming 

The second direct mail shot 
consisted of a million postcards 
for Shell and half a million for 
B.P. Super. For the mailing list, 
voters’ lists were used, those 
streets being chosen where 
motorists were most likely to live. 
This method proved not entirely 
satisfactory. Some towns were 
missed entirely, and in Belfast 
the cards went to most of the 
wrong streets. On Friday 13, 
30,000 Valentines were sent to 
lady motorists or motorists’ 
wives. 

Summarising, he said that Shell 


how his first 


Nye 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


and B.P. tried to cover a large 
proportion of motorists with a 
simple reminder of what they 
already saw in the press or on 
the hoarding. It was timed in 
the hope that it would arrive at 
the right moment, but failed in 
fuct to do so. 

Mr. Nye said that Esso did al! 
theirs through dealers, which was 
a good thing. Their letters went 
only to motorists. But because 
dealers’ mailing lists were used 
they probably went only to exist- 
ing customers of Esso dealers 
National Benzole, he thought, did 
the best job, but on too small a 
scale to make a big impression 

None of them made the best 
use of direct mail, Mr. Nye 
thought. Direct mail was no sub- 
stitute for the press. For one 
thing, it cost 24 times as much. 
It should preferably be done in 
association with a dealer, and 
should go to known motorists. 
Getting lists of these was difficult 
and involved a good deal of ad- 
ministrative work which most 
laige companies tried to farm 
out 

At the conclusion of Mr. Nye’s 
tulk his estimate of the compara- 
tive costs of direct mail and press 
advertising was called into ques 
tion more than once. 

Mr. Nye revealed that this year 
lis firm intended to spend not 
more than £50,000 on direct mail 

“a pretty small percentage of 
our advertising budget.” 


TALK ON THE 
CORONATION 


Arthur J. Symes, editor of 
Display, Design and Presentation, 
will be guest speaker at a meet- 
ing of the Northern branch of 
the Display Producers & Screen 
Printers Association, to be held 
at the Nag’s Head Hotel, Jack- 
sons Row, Manchester 3, on 
Friday, April 17, at 7 p.m. His 
subject will be “The Coronation 
and After.” 


TEMPLE BAR 2468 


112 HIGH. 


A new idea in sheet packaging 
has been introduced by Jacobs 
Linens Ltd. for their Linresta 
Q.C. sheets 

Each wrapper carries informa- 
tive copy giving the facts about 
the sheet, description and quality. 
Carrying the idea a stage further 
a self-service dispenser has been 
designed to carry the full range 
of Linresta sheets 


Tour de France 
publicity 


At the invitation of Max Petit, 
advertising director of the French 
sporting daily L’Equipe, represen- 
tatives of leading London adver- 
lising agencies attended a special 
showing of the Aspro sponsored 
film of the 1952 Tour de France 
in the British Council Theatre. 

The Tour is the annua! 3,000 
mile bicycle race organised 
jointly by L’Equipe and the daily 
Parisien Libere, attracts over 19§ 
million spectators 

M. Petit's purpose was to 
demonstrate the value of the Tour 
as a vehicle for commodily pro 
motion, “Vehicle” proved an apt 
word when the film revealed that 
a convoy of sponsored vehicles 
precedes the cyclists along the 
whole route. Each must be of a 
design appropriate to the com- 
modity and the 1952 procession, 
more than 100 strong, included 
mobile beer barrels, wine casks, 
dispensaries and brilliantine tubes, 


‘Warrington Guardian’ celebrates 
its centenary next week 


When, in April 1853, Dr. 
Alexander Mackie founded the 
first of the Warrington Guardian 
series, he said, “the difficulties 
are almost unsurmountable, con- 
nected with the taxation upon 
newspapers and the want of 
people able to read them even 
if they were given away.” 

He was referring to the Id. 
stamp duty on every copy; the 
dutv of I$d. per Ib. on news- 
print; the duty of Is. 6d. on every 
advertisement whether of a line 
or a page. In coasequence the 
selling price of the Guardian was 
Sd. 


The difficulties were 
and on April 9 the 
Press celebrates the 
the series 

For some time a local printer 
handled the Guardian, but 
Mackie soon established printing 
houses at Crewe and Warrington 
and he built the present premises 
at Warrington in a cornfield in 
1880 

The Warrington Guardian 
series was achieved by deliberate 
planning and in every case by 
launching a new local paper 
There have been neither amal- 
gamations nor purchases of other 
newspapers. In only one case 
out of 16 was the Guardian 


overcome 
Guardian 
centenary of 


launched where a newspaper was 


already serving the area 

Each week the series carries a 
minimum of 156 pages, including 
60 columns of classified adver 
tisements. More than 30° per 
cent of the weekly advertisement 
revenue is direct from readers 
Upon this the Guardian stakes 
its claim as “the family weekly.’ 

Internally, the Guardian org- 
anisation is a family affair. Sons 
follow fathers in the works, and 
no fewer than 1] present 
employees have completed 50 
vears’ service. In 1951 a con- 
tributory pension scheme for all 
men and a_ retirement benefit 
scheme for women were intro 
duced. 

The Guardian js delivered 
direct to 453 newsagents every 
week by the company’s own fleet 
of vans. 

To celebrate the 
four-page 


centenary a 
supplement will be 
issued with every copy for the 
week ending April 11, and a 
Charity.Centenary Fund has been 
established through which it is 
hoped 10,000 members of the 
Junior Corner will raise £500 for 
Dr. Barnardo's Homes 

Every member of the staff 
receives an extra week's wages, 
and there are individual gifts to 
newsagents and advertising 
agents 
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ADVERTISER'S WEEKLY 


Over 3,000,000 people 
who read and think... 


that’s quite a force 


tohaveonyour side 


I; MAY SEEM ODD, but very many News Chronicle 
readers actually like to read more than the headlines. 

They want both sides of a question. They’re not satisfied 
with a few slick pictures. They like to know what’s really 
happening. 

Because they can read and think, they deeply appreciate 
our policy of treating them as adult men and women. Their 
loyalty to this paper should be significant to advertisers. 

In short, we believe our readers represent a special and 
valuable section of the market, important in two ways: 
first, because there are over 3,000,000 of them; second, 
because of the influence that people of intelligence inevit- 
ably have on those around them. 

Their choice of the News Chronicle shows them to be 
open-minded, receptive, able to see the point of an argument 
— or an advertisement. 

For anyone with goods, or a service, or an idea to sell, 
such an audience is well worth winning. 


*% from ine Hu v Read rsrity yarver 1952 


You get readers 


I\ 


“Head over heels 
isnotabadrule’ 


says Mr. Barratt 
OF BARRATTI'S SHOES 


66 You can’t do much about people's 
feet until they’re in the shop,’’ explained 
Mr. Barratt. ** It’s their minds that bring 
them in. When planning our advertising 
schedule, we do more than just count heads. 
We consider what's in them, and try to 
include, among the millions we reach, a 
good proportion of those people who think 
a bit more and know a bit more than their 
friends. These key-customers are worth 
zetting, because other people are so apt to 
follow their example. We're sure of reaching 
plenty of them in the News (¢ hronicle. § 4 


who like to get things straight ... in the 


NEWS CHRONICLE 
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Wh Power of the provincials 


COLD FEET? 


Few who share Derck Roe’s 
knowledge of the clothing in- 
dustry will disagree with his 
contention, in an address to the 
Clothing Institute in’ Man- 
chester, that apparel manufac- 
turers are not spending enough 
on advertising. The figures he 
quoted demonstrate its validity. 

Another opinion he expressed is 
open to question. This—with 
specific reference to the hatters’ 
campaign was that collective 
advertising is a sign of weak- 
ness. 

“It suggests cold feet in an in- 
dustry if they have lost their 
competitive individuality by 
getting together,” he said. 

This may be a fair inference in 
the case of the hatters. Mr. 
Roe evidently thinks so. But 
it is not necessarily true of 
collective advertising in general. 


Must be exploited 


Collective advertising is a sound 
and rewarding oolicy provided 
that a sound basis for it exists 
and that too much is not 
expected from it, and that it is 
followed up properly. 

Ihe competing advertisers par- 
ticipating must have a common 
interest in the sales promotion 
of their common product. 
Men's hats are a “natural” for 
such a campaign. 

They must also be prepared to 
follow up their collective pub- 
licity, as individual manufac- 
turers, by strong brand 
advertising. To sav “Wear a 
Hat” often enouvh may ver- 
suade men that they ought to 
wear hats. “Wear our Hats” is 
necessary to bring more of 
them to the pvoint of buying a 
particular hat 


Not an alternative 

Ihe function of collective adver- 
tising is to soften the market 
for the class of eroduct, to 
strengthen the habit of its use. 
It should not invariably be 
expected, by itself, markedly to 
boost sales. If it creates a 
disposition to purchase, it is 
doing its iob. This disposition 
must be exploited by brand 
advertising. In practice, brand 
advertising is often stimulated 
by the launchine of a collective 
campaign. 

If collective publicity is regarded 
as an alternative to brand ad- 
vertising, or as an excuse for 
spending less on brand pro- 
motion, the industry at fault 
deserves to languish. In which 
case, Mr. Roe’s strictures will 
hold good. 


TIYHERE is always a tempta 

tion, when invited to con 
tribute to a guest column, to 
look either backwards or 
forwards—to reminisce or to 
prophesy. The former is usually 
dull and rarely profitable; the 
latter may be over-alluring or 
frightening, according to one’s 
mood, and I think we some- 
times forget that neither the 
past nor the future concerns us 
so much as the present. 


What a nightmare of a future 
a Newspaperman can conjure up, 
if he feels that wav' Television 
and three-dimensional! films woo 
ing away our readers (and those 
that are left turning to facsimile 
radio = newspapers), — sponsored 
television sucking up our adver 
lisement revenues (that is, if the 
competition of full-colour maga 
zines has left us w.th any); world 
shortages of newsprint, and a 
consequent high price, because 
hordes of backward people are 
clamouring to read (not for them 
our problems of growing illite: 
acy). Could it really be like this? 

Now, | am al! for the vision 
aries. They are indispensable 
provided that there are not too 
many of them, and thank good 
ness they will always be with us 
pointing the way, cutting the way, 
leading the way But the new 
world round the corner is only a 
development of the old. When I 
think of the future of advertising 

and I certainly do think a great 
deal about the future of news 
paper advertising 1 find that the 
realities of the present are the 
surest guides 

Only last year the publication 
of Advertising Expenditure in 
1948 showed that the provincial 
and London suburban — press 
represented by far the largest 
group of advertising media in 
terms of the advertisement 
revenues received. It showed 
that the revenues received by all 
newspapers, national and = pro 
vintial—-for display advertising 
only -were larger than the com 
bined revenues of all magazines 
and all trade and technica! 
journals, and were more than 
twice as large as either. Taking 
the figures a step further, it was 
shown that, of the total expend 
ture on advertising addressed to 
the final consumer and to the 
trade, more than half was devoted 
to press advertising of one form 
or another, 

Calculations such as these do 
bring a sense of proportion into 


our notions of the future, They 
show that press advertising as a 
whole is indeed the giant among 
media, and | believe its inherent 
strength is unlikely to be 
weakened in the foreseeable 
future 

What guide to the future can 
America give us’? Many years of 
sponsored radio and several years 


GUEST COLUMN 
by 
ERIC M. CLAYSON, 


Immediate past president, 
the Newspaper Society, 


of sponsored television have not 
altered the fact that more adver 
tising expenditure goes into news 
papers than into any other 
medium. Nor, in terms of hard 
cash, is the rate of expansion of 
any medium’s including 
television, that ot 
hewspapers 


revenue, 
exceeding 


That is the 
America where 


experience of 
the newer forms 
of advertising have had the ad 
vantage of operating among 
people who are entirely amenable 
to persistent advertising We 
cannot tell exactly how the 
British eye and ear would react 
to anything like the daily assault 
made in America, but it is surely 
clear that British sponsored tele- 


® Provincial newspapers — will 
benefit from big campaigns 
boosting the new white loaf 
when it is introduced in the 
autumn. Market researches 
have revealed that the strongest 
demand for white bread will 
be in the heavy industrial 
areas. 
A number of newspapers in 
the Republic of Ireland are 
expected soon to follow the 
example of The Kerryman 
in providing a= circulation 
breakdown for advertisers. 
A new dentifrice is due to 
appear on the market soon, 
backed by full scale adver- 
tising. 
Field for silk screen printing 


is developing in the political 
parties. Window bills and 


OB ¥ 


vision will not enjoy a compar 
able advantage. 

I maintain that the press will 
unfailingly remain the major ad- 
vertising medium. No_ peering 
into the future shows anything 
that is likely to alter this. 

In particular I am sanguine 
about the branch of the press 
represented by the newspapers. 
Not very long ago, the striking 
expansions in magazine advertis 
ing seemed to threaten a change 
in the importance of newspaper 
advertising; but, with a little 
more newsprint available, news 
papers during 1952 increased their 
revenues to a much greater extent 
than magazines. The facts and 
figures of recorded advertising 
expenditure are beginning to show 
how artificial has been the pattern 
of advertising imposed by the 
extreme scarcity of newsprint. 

I am glad that the Advertising 
Association is now undertaking 
another survey to cover the ad- 
vertising expenditure of 1952. It 
will, | am sure, confirm the grow- 
ing strength of newspaper adver- 
tising, and, no matter what 
developments the next few years 
may hold in store, I shall be vers 
surprised if future surveys do not 
show that this strength is impreg 
nable. Newspaper advertising is 
one of the future’s few certain 
ties . 


posters on a_ considerable 
scale are to be used in some 
districts for the municipal 
elections in May. 


Record vintage in South 
Australia this season  fore- 
shadows extended campaigns 
for Australian wines in Britain 
later in the year. 


Margarine is to be decon- 
trolled this vear. Brand 
names will be re-introduced 
with widespread publicity. 


Shape of things to come when 
when commercial TV is ner- 
mitted: Colour TV is to be 
used by Pye for relaying 
highlights of the Coronation 
to selected locations, including 
hospitals. 


ROUND TABLE 


sie 2 


e tees . aR a e 

i a |_| 

. i f}- oad af sc sae Lah inde 

7 _To-morrows TOPICS 

: , 

| advertisement pay oii ae RE IO a ee. 

ai “4 Good is guaranteed K 

ie \— SERA «ORS AS : ere com a et, e nai see tH 


ADVERTISER'S WEEKLY 


A FULL COLOUR REPRODUCTION 
OF HER MAJESTY QUEEN ELIZABETH 


uy ae 1 a 


Vhis full colour fine art reproduction from an official 
Dorothy Wilding photograph, superbly printed by eight 
colour photo-litho, size 27} x 21} is immediately available 
for presentation and display, in quantities at 106d. each, 


Quotations are invited for special orders. 


H-R-CLAYTON 


(LICENSED BY DOROTHY WILDING) 


CLAYTON HOUSE 
11 GRAPE STREET LONDON W.C.2 


PHONE TEM 2325 
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Outside London... 


oa by Wilton Evan 


Apri 2, 1953 


Old campaigning spirit in modern key 


Newspapers in the provinces—mornings, evenings and 
weeklies — are to be spotlighted more frequently in this new 
feature being contributed by Wilton Evan, whose articles on 
weekly newspapers have appeared monthly for some time. 
He will tell of enterprising ventures provincial by newspapers 
and describe new ideas which others might do well to adopt. 


IME was when the crusad- 

ing spirit pulsed through 
the pages of provincial news- 
papers. Great wrongs were 
righted; prejudice and oppres- 
sion were routed, and down the 
years papers built up the grand 
repute they now enjoy. 

Has this spirit faltered? To-day 
there are fewer scandals to expose 
and the reformer must adapt him 
self to the milder problems of 
our age. 

How | skilfully--and compel 
lingly—this can be done is now 
being demonstrated by — the 
Greenock Telegraph in a series 
of six special four-page supple 
ments supporting the aims of the 
local Clean Food Campaign 

The scope of the supplements 
is impressive. ‘The first five 
covered pests and pest control, 
communal catering; shops and 
restaurants; drink; meat, and in 
addition to authoritative articles 
there was plenty of news and 
gossip about clean food. The 
sixth supplement will appear next 
week. 

Forceful writing and graphic 
pictures (one of three shelves 
covered with rats) lifted the sup- 
plements well above the common 
run of such  features—indeed 
their quality was such that re 
printing as a booklet may well 
be considered. 

The range of coverage allowed 
for a wide field of advertising 
(Even a photographer joined in: 
“Clean food makes fine babies” 
was the caption for one of jis 
portrait studies.) 

Apart from the revenue which 
the supplements bring _ the 
Greenock Telegraph can find 
satisfaction in performing a use 
ful social service. This ts cam 
paigning in the classic style 
though keyed to modern condi 
trons. 

* * * 


THe Evening Express, Liver 
pool, ran a number of successful 
holiday trips for readers last 
year. Similar trips are being 
offered again and, in addition, 
the Evening Express is running a 
special readers’ trip, leaving 
Liverpool on Monday, June 1, to 
see the Coronation procession 
The maximum number that can 
be taken is SOO and the tour is 
almost completely booked. The 
trip includes a reserved seat on 


a special train; breakfast; packed 
luncheon basket; high tea and an 
afternoon and evening coach tour 
to Southend-on-Sea. 

Readers’ holiday tours to 
Northern Ireland and the Isle of 
Man are already heavily booked 
and, in addition, a number of 
other tours are being organised 
to various places on the Con- 
tinent, 


Farming survey 


fue Northumberland Gazette's 
Survey of Farming and Agricul- 
ture, which enjoys the support of 
the Northumberland County 
Branch of the National Farmers’ 
Union, has now become an 
annual event in Northumberland. 
Mainly responsible this year for 
the layout and contents were 
Frank Staniforth, editor-in-chief 
of the Northern Press Ltd., and 
H. S. Bell, advertisement manager. 

The technique adopted is that 
of an attractive but sober style 
make-up and particular attention 
is paid to the illustrations, which 
this year included architect's 
plans for farm workers’ cottages. 

The headline type is again 
Bodoni Modern and Bodonj Light 
Italic set on the Ludlow in the 
South Shields works of the 
Northern, Press. 

Contributors this year include 
the Earl of Tankerville who 
wrote on the famous Chillingham 
herd of wild cattle, and Sir 


This is the heading block for the 
“Coming Events’ column in the 
advertisement pages of — the 
“Devon and Somerset News’ —a 
classified section not always ex- 
ploited adequately in weekly 
newspapers 
Thomas Dalling, UNO’s leading 
authority on animal diseases. 
7 * * 


VARIOUS composite pages have 
been built around the theme of 
living in a home of one’s own. 
Estate agents and _ building 
societies inevitably provide the 
advertising support. Editorial 
often ranges from write-ups of 
the guide book variety to pic- 
tures of new estates, but a novel 
line is followed in the Western 
Independent where home seekers 
are given expert advice On the 
safeguards which operate to 
protect them from the evils of 
jerry-building. 

In a recent article Lewis W 
Drake, area secretary, South- 
Western Federation of Building 
Trade Employers, discussed the 
working of the National House- 


When news gives sales slants 


Tut VALUE of local newspapers 
has been stressed on many 
occasions, but a new slant was 
given by R. H. Penney, adver- 
tisement director of the North- 
cliffe Newspaper Group, address- 
ing Sales managers in Manchester. 
He gave numerous examples of 
how buying habits could be 
affected by the editorial content 
of newspapers and urged that all 
salesmen should “exploit the 
hidden wealth in’ the news 
columns.” 

A newspaper might carry a 
Story stating: “The bride wore a 
going away two-piece suit in the 
latest ‘Montabella-blue’ shade.” 
The average reader would say 
“Montabella-blue, never heard of 
ag 

Mr. Penney added, “Neither 
have millions of people who read 
this phrase from the report of a 


society wedding. But vou can bet 
they will want to know more 
about it! It will come out in 
conversation with other women. 
Something new has been born 
and a demand will grow 

“If you sell fabrics it might be 
as well to see that you have either 
this colour range or a good sub- 
stitute to meet a_ probable 
demand. Fashions can be affected 
overnight by a newspaper story 
like this.” 

Substantial engineering projects 
were frequently mentioned pub- 
licly for the first time in the 
column of newspapers. Circum- 
stances affecting buying habits in 
an overseas market were often 
the subject for news. Such nug- 
gets of news, if studied from the 
salesman’s angle, might lead to a 
rich strike 

Wise words, Mr. Penney 


builders’ Registration Council 
and the various stages of super- 
vision of all stages of construc- 
tion, by architects and surveyors 
acting on behalf of the purchaser. 

This is pretty solid stuff, not 
easy reading, but buying a house 
iS a serious business and advice 
is Of more value than pretty 
adjectives 

* * * 


THE BACK PAGE of the Man- 
chester Citv§ News is being 
devoted to a neighbourly enter- 
prise. Each week a suburb is 
under the spotlight. “Know the 
Past—See the Present” is the 
headline set in red as the meat 
in a sandwich of two reversed 
blocks in black and white. 

Here is a typical beginning to 
one story: “Not so very long 
ago Fallowfield was an outlying 
hamlet straggling along one of 
the country roads that radiated 
from the rapidly growing town 
of Manchester. 

“Now, teeming with activity, it 
is a crowded—-and very pleasant 

residential area, and an outpost 
of the city’s higher education 
development.” 

Sportsmen, gardeners, licensees 
and ironmongers, al! feature in 
a human story, and there is good 
advertising support, strictly local 
to the suburb under review. 


Golden north-west 


WHEN THE chairman of the 
Institute of British Launderers 
publicity committee, T. D. Reeve, 
announced the laundry industry's 
new publicity scheme at Black- 
pool, he paid unstinted tribute 
to the pulling power of the 
provincial press. 

He said: “Here in the North 
West area you have a glorious 
opportunity to reap a_ golden 
harvest. You have splendid local 
newspapers and an immense 
population situated in dense 
areas. If you tackle this thing 
enthusiastically and generously 
(it is no use being niggardly), 
you could set the whole country 
alight with the results you can 
achieve.” 

* * * 

A HIGH photographic standard 
in weekly journalism has been 
set by the Torquay Times and, 
especially from overseas, has 
come an avalanche of congratu- 
lations on their recent series of 
aerial views and on their “The 
Breath of Home” pictures 

Now the newspaper announces 
a new pictorial feature. They 
will reproduce a number of prints 
showing what Torquay used to 
look like and also photographs of 
specific events in the town’s 
history, such as the opening of 
the market. Readers are promised 
a fascinating series. 
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UT a new complexion on your 
sales and marketing problems with the 
help of posters on David Allen sites. Get better 
value for your poster advertising pound! More 
viewers . .. Davia Ailen sites cover the thickly populated 
industrial areas of N.W. and N.E. England, Glasgow, 
Fdinburgh, Dublin and Belfast. Greater impact . . . David Allen 
sites are chosen for maximum attention value. Better display . . . David 
Allen sites are designed and built to accentuate your message. Whatever the 


weather, you can make sure that your product basks in the sun of popular notice. 
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DAVID 
ALLENS 


All enquiries to Head Office: 
David Allen & Sons, Ltd., 


AVA NI DV ALLL ITS 


Selection, design, building and maintenance can all 

enhance or detract from the value of a poster site 7, Buckingham Palace Gardens, London, S.W1 
David Allens give careful consideration to all these points. Teleph SLOane 0711, 

to produce commanding, attractive sites of the type of 

this one in a large industrial town in the North East Telegrams Advancement. Sowest, London 
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AREA OFFICES IN LIVERPOOL, NEWCASTLE UPON TYNE, GLASGOW, EDINBURGH, BELFAST & DUBLIN 
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NO LONGER NEU 


‘DIk NEUE TYPOGRAPHIF’ IS 


By ROGER DARCY 


Heavy rules, no capital letters even at the beginning of a sentence, type set up the side 
of a page—these were some of the symptoms of a movement initiated by Walter 
Gropius in Germany in 1919. This New Typography, says Roger D’Arcy, is now outmoded. 


TPYHE new typography is dead 

but it will not le down 
Younger typographers and lay- 
out men still enthuse over it, 
and in the field of booklets 
and leaflets more than display 
advertisements its influence ts 
still seen 


Although one of its chief 
priests, Jan Ischichold, — has 
recanted and is now dong 
strictly classical works (mostly in 
the book field), another, Moholy 
Nagy, is still preaching the gospel 
in the United States, which might 
account for some of the unread 
able books printed in that 
country 

“Why not set it all in’ sans 
type, without upper case?” said 
a bright) young man to me 
recently. “Jt looks so clean that 
wav juse like modern architec 
ture He did not know it but 
he was putting forward ideas 
which are far from modern, and 
at least a quarter of a century 
out of date. 


Rauhaus 


He had probably never heard 
of the Bauhaus, established by 
architect Walter Gropius in 1919 
in Weimar, Germany, and trans 
ferred to Dessau in 1925 This 
school was concerned with design 
in many fields and some of the 
best simple design for many ol 
the things we handle stems from 
its influence But it wassa 
“revolutionary” school and its 
impact, particularly on typo 
graphy, went too far, like most 
extremist movements 


The Bauhaus certainly broke 
up the formal ideas of the 19th 
century, but since the movement 


1 current crxample of 


often started from theoretical 
conceptions rather than experi 
ence some “ather odd results were 
achieved These were hardly in 
the interest of the reader as he 
found it necessary to crick his 
neck in several directions to find 
out what an advertisement or a 
hook jacket was all about 

Sans serif type was for the 
extremists the only type face, 
iwnoring the helpful role of the 
serif in reading a mass of type 
Upper case was anathema, Her 
bert Bayer invented a “Universal” 
type, Which he suggested should 
be used for everything. It pos 
sessed no upper case and was 
constructed) geometrically from 
arcs and straight lines, and it 
looked horrible. Heavy — rules 
were the order of the day and 
setting up the side of the page 
was considered the thing. Those 
who did not completely agree 
with the use of the sans faces 
only, compromised a little with 
Feyptians and black faces, with 
very little serifs, and the “blacker” 
the better. There was also much 
Ieutonic printing in reverse with 
heavy black backgrounds That 
ugly tvpe Neuland became very 
popular, 

The movement became known 
as “Die Neue Typographie™ from 
the book of that name by Jan 
Ischichold, and such phrases as 
the “new spirit” Were used about 
if 

It spread from Germany to 
America and Britain and coin 
cided with the skyscraper build 
ing era in the United States, 
and the “clean” modern” type 
design was held to be in harmony 
with new architectural concep- 
tions. In Britain the movement 
was somewhat modified but an 
examination of the examples in 
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Sir Francis Meynell’s Typography 
of Newspaper Advertisements, 
published in 1929, will show the 
influence. Neuland is used in 
advertisements for everything 
from motor cycles to whisky. 

One of the fields in which this 
modified “new typography” seems 
to cling is in publishers’ adver 
tisements A glance at their 
announcements in the Observer 
and the Sunday Times will show 
a preponderance of  Neuland, 
rules and “eye catching” stars 
and dots. There may be a reason 
for this. The small spaces used 
preclude the use of half tones 
and classical layout. But there 
are other methods of catching 
attention 


Heavy 


It is no accident that there is 
a reaction against the heavy 
Feutonism of the new typography 
and that we are turning once 
more to the classic Roman letter 
and to symmetrical setting 


It is part of a general tendency 
to see a gaver outlook on life 
French and Dutch type-founders 
are coming into the. field) with 
exquisite Roman designs and 
scripts based on the chancery 
hand of the Renaissance. Even 
in Germany itself there is a 
revolt’ against the new typo 
graphy. They are discussing in a 
ponderous manner the “mistakes” 
of the movement The Roman 
letter, frowned on by Hitler, is 
coming into its own 

There is no merit in’ being 
merely “modern” especially when 
such modernity is outdated and 
is the sign of inexperienced 
youth. But we must be prepared, 
I suppose, in ten years time. for 
the newcomers to the field of 
tvpography to re-discover the 
Bauhaus, the “new typography” 
and bring about a revival. Once 
again bewildered compositors wil! 
be making up ads. with lines of 
{Vpe running in all directions 
with type in pecular shapes and 
there will be a run on heavy 
rules 


For the time being, however 
we have a classical revival. Let's 
stick to it. 
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“A story of the most enthralling 
kind.” LORD JUSTICE BIRKETT 


THEY 


HAVE 
THEIR 
EXITS .:.... 


A true and extraordinary ‘one man’ 
adventure by 


AIREY NEAVE 


“The great escaper . . . perils and 
hardships remarkable even in the 


annals of escaping.” Evening News 


> 4 Second edition already 


Ad. bv a Neuland fan. 


Portfolio of 3 
commercial i 
artists : 


PERIODICALLY over the past 
year, the work of an artist has 
been featured in ADVERTISER'S 
WEEKLY in “Commercial 
Artists’ Portfolio.” 

In each case, the artist's career 
was described, his or her speciali- 
ties indicated, and examples of 
work illustrated 

The same practice has been 
adopted in a book recently pro 
duced by the David Preston 
Design Group Ltd, a recently 
formed partnership of artists 

Here they are, with — their 
Specialities 
Kenneth Bromfield (packs, trade 

marks) 

John Bainbridge (genera! pub- 
licity, posters, exhibitions) 
William Board (typographic 

design) 

Roy Sanford = (book 
general design) 

KARO George Brzezinski, 
whose work was featured in 
the “Commercial Artists’ Port 
folio” (posters and black-and 
white advertisements) 

Arthur Gibson (visualiser, book- 
let designer, has designed 65 
Decca record covers) 

Susan Jane (fashion drawings, 
particularly in black - and 
white)). 

Paul Mezulianik (fashion and 
figure j]lustration) 

Edith Maclean (fashion and 
figure illustration) 

Nan Knowles (magazine illustra 
tion. but has also worked on 
fashion and cosmetic accounts) 

Pat Kemmish (figure work and 
advertisement visualising) 

Norman Barber (industria! and 
engineering illustration) 

William Friend (technica! draw 
ings) 

K. A. Brandt (book j|lustrations) 

Raymond Sourrier (free |ine). 
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The conterence on 

the big printing job is apparently all 

set — director trom the client, agency director, 

advertising manager, account executive, and block maker 

Well, it will be a miracle if they can print the booklet without 
paper, yet no one who really understands paper is present. Do sex 
Spicers paper consultant early in your planning. He is tull ot 
information, some of it highly specialised and unexpected. He can not 
only save expensive errors but he can suggest papers so exactly 
appropriate that they make a whole production more rich and vivid 
Many of those he has advised now consult him as a routine, 


Telephone: CENTRAL 4211 + 19 New Bridge St., London, E.C.4 


A. DAVIES & CO (Shopfitters) LTD 
HORN LANE, LONDON, wW.3 
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from photographs. 


Ricca Smithers — 
spare our laughs — 


Could never draw 


With tracing paper — carbons too, 
The job took much too long to do, 
Which meant that 
poor old Smithers’ time 
In profits 
hardly showed a dime. 
Yet Smithers’ chief 
was loath to say: 
“ Augustus, kindly go away” 
Instead, he had a brilliant thought; 
Some Kodatrace he wisely bought. 
Now Gus does drawings by the score, 
Where he did single ones before, 
By simply tracing through, in ink, 


The finest details, in a wink. 


This better work, this faster pace 
Is solely due to Kodatrace. 


A KODAK PRODUCT 


Kodatrace ; 


THE MODERN TRACING FILM 


Supplied in 30° and 40° widths in rolls of 20 yards = 
and half rolls of 10 yards. 
Sole Distributors : H.0.Slern 
CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2. Tel: HOL. 6086 


COLYER ¢ SOUTHEY 
- A LINE BOARD 
THaTis 
von 
ol = ; 
yo Ares “a ‘s i 
at e - 
‘ pe a We - 
“5 bow 
COLTER & SOUTHEY (TO 
O49 TOOKS COURT, Cus) TOR ST #04 
PHONE HOLBORN 42450 


-Consistent High Quality with- 
A SPEEDY RELIABLE SERVICE 


** Multilith’’ and Rotaprint Users 
The eek kind of speed that our customers are Hi Oo N 
interested in is SPEED COMBINED WITH RELIA- P E 


BILITY—which is the kind of service that Strand 
Litho has been consistently giving since 1936. At TERM 1 N US 


Strand Litho every department is planned to handle 
your platemaking with smooth efficiency, from 
idea to finished plate. So to be sure of quick, 
friendly, personal attention to every detail... 


phone Strand Litho. 


THE STRAND LITHOGRAPHIC co. LTD. 


157 FARRINGDON ROAD LONDON ef. 4 


Rathbone 
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For posters, litho 
and photogravure 


By our paper trade correspondent 


Paper, upon which nearly all advertisements ultimately 

appear, is too little considered by typographic designers. Io 

this series of articles, our correspondent discusses the 

properties of various kinds of paper and indicates how they 
affect the final result——the printed job. 


ONDITIONS of use and 
display require the poster 


paper to possess particular 
properties. These properties 
are well exemplified by the 
widely-used M.G. (machine- 


glazed) poster paper, which on 
the printed side gives a glazed 
surface on which type and 
illustration stand out sharply 
and a rough underside to 
facilitate pasting to the display 
panel. 

Poster papers are commonly 
made with a large percentage of 
bleached sulphite pulp, although 
with cheaper qualities mechanical 
pulp (that is, wood ground to 
pulp by mechanical means, with 
no chemical digestion or bleach- 
ing process) is used in a mixed 
furnish. 

Loading is added to the furnish 
to increase Opacity and improve 
the printing surface. <A widely 
used mineral for this purpose is 
china clay —a natural decompos- 
tion product of granite or felspar 
which is found in large deposits 
in Cornwall, where it is the centre 
of a large industry. 

The addition of loading to the 
paper furnish reduces tendency 
to cockle and also produces a 
closer sheet. This is an impor- 
tant point for the printer, par- 
ticularly in lithography, because 
it means that the paper will lie 
flatter and will be more stable 
under variable conditions of 
humidity, Other types of mineral 
loadings are employed. Where a 
particularly high degree of white- 
ness and opacity are required, 
titanium oxide is frequently used 

In order that the sheet may 
resist the penetration of the bill- 
poster's paste, poster-pdpers are 
hard-sized, starch, aluminium 
resinate or colloidal resins being 
added to the beater to produce 
the necessary effect. 


Proof against 
the weather 
Coloured poster papers are 

made as fast-to-light as possible 

and the dyestuffs employed are 
also selected for their fastness to 
the effects of acid or alkaline 
pastes. The use of the correct 
type of dyestuff is important for 


papers which will be exposed to 
the weather. Long experience 
has taught the paper maker which 
type gives the most effective 
result, both as regards affinity 
with the cellulose and resistance 
to the deleterious effects of 
weather action and = materials 
used to affix the poster to its 
display site. 

Since the litho process is com- 
monly used for printing posters 
it 1S Of paramount importance 
that (except where the sheets are 
to be printed broadside) the 
Papers are supplied with the 
fibres in the “machine direction”, 
that is the long side of the sheet 
lying in the direction of the 
machine wire. When paper is 
made, most of the fibres lie 
lengthwise in the machine direc- 
tion. The tension to which it is 
subject in pressing and drying 
results in the paper having the 
least expansion or contraction 
along the grain or machine 
direction, 


Accurate 


colour register 

Stability of paper 1s essential 
to accurate register. in colour 
printing. For satisfactory results 
thoroughly matured paper is re- 
quired and, in order to meet the 
frequent requests for quick 
delivery, maturing and condition- 
ing equipment has been installed 
in many mills. Paper absorbs 
moisture from the surrounding air 
very rapidly, about 70 seconds 
being sufficient for single sheets 
to adjust themselves to a change 
of atmosphere. To impart stabi- 
lity to paper so that it lies flat 
and prints without trouble, it is 
matured by exposing it for a 
short time to a stream of air in 
its normal condition of 60° F. 
and 60° relative humidity. In 
a mill conditioning plant, the 
paper is passed in festoons round 
sparred drums and reeled up 
prior to slitting or cutting into 
sheets. 

In spite of the best the paper 
maker can do in the way of 
supplying a well-conditioned 
sheet, the printer must still exer- 
cise the greatest care in his own 
warehouse and in_ regulating 
temperatures and humidity in the 
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press room in order that prob 
lems associated with = paper 
stretch may be minimised. 

The machine-glazed finish im 
parted to poster papers indicates 
a glazing applied to one side of 
the paper by a drying cylinder 
which is an integral part of the 
paper making machine, usually a 
single large cylinder machine. 
This finish is distinct from super- 
calendering—an operation subse- 
quent to the primary making pro- 
cess and employed to give a 
higher and smoother finish for a 
variety of printing purposes 

The development of the photo- 
gravure printing process has led 
to the production of papers with 
properties calculated to give the 
best results. It is true that most 


smooth papers will take photo 
gravure printing, but the best 
results are obtained on wood free 
supercalendered printings, wood 
free and esparto (or straw) imita- 
tion arts and half-sized lithos. 
Excellent results are obtained 
with twin-wire papers, which are 
made on a machine equipped with 
two “wert ends,” one above the 
other. In the manufacturing pro- 
cess the two undersides of the 
paper-pulp web are brought 
together under pressure, thus giv- 
ing a paper with two topsides. 
The even sides allow a slight 


cushioning effect as the paper is | 


passed between the photogravure 
plates and impressions rollers, 
and facilitate the distinctive 
effects of this printing process 


New register controller 
for multi-colour rotaries 


FIER aconsiderable 

period of development, 
Elliott Brothers (London) Ltd. 
have introduced an automatic 
register controller for multi- 
colour web-feed presses. It is 
a “proportional” type of con- 
troller, speed of correction 
being consistent with — the 
amount of error. This, it ts 
claimed, eliminates “hunting” 
or oscillation. 


This controller, it is stated, 
maintains accurate colour register 
continuously and automatically 
on rotary multi-colour printing 
machines and saves time and 
reduces waste to negligible pro- 
portions 

The equipment embodies the 
latest electronic engineering tech- 
niques. The principles of opera- 
tion and the electrical and mech 
anical components have been 
evolved in the Elliott research 
laboratories by close coliabora- 
tion with the printing industry 
and extensively tested in the 
machine room, 

Bad register spoilage is caused 
by a number of factors such as 
variation in reel tension, joins 
in the paper and change of press 
speed. It can be eliminated by 
continuously checking colour 
register as the impression leaves 
the cylinder by detecting any 
tendency to shift and correcting 
immediately. The time factor ts 
most important and in this appli- 
cation “immediately” means 
faster than the human eye can 
detect and faster than the human 
brain can work 

The Elliottron controller uses 
electronic methods to detect 
errors before they are big enough 
for the eye to see and has an 
electro-mechanical system to 
adjust the machine by exactly the 
amount required immediately on 
detection. It enables the minder 
to get register quickly, within the 
first few copies of starting up and 
eliminates register spoilage during 
the run. 

Sales are handled by G. A 
Stanley Palmer 


Holbein machine 
demonstrated ? 


Seesesesceser, 


IRST public demonstration | 


of the new Holbein sheet- 
fed multi-colour photogravure 
machine, which has been bought 
by Nederlandsche Rotogravure, 
Leiden. was given at Gateshead 
recently by Leathley Publications 
Ltd. 
The new machine is manu- 


factured for Leathley Publications | 


Ltd. by Sir W. G. Armstrong 
Whitworth & Co. (lronfounders) 
Ltd. 

Up to now, the printer has had 
to obtain for each colour what 
is virtually a complete printing 
press, including feeder and 
delivery; the 
ever, is designed in such a way 
that any number of printing units 
can be joined up, one behind the 
other, and then operated together 
Additional units can be easily 
added at any time, so that the 
printer can extend the machine 
at will. A full four-colour mach 
ine occupies a floor space of 
only 38 ft. 6 in. x Il ft. 6 in. 


The system of having the drying | 


ducts overhead, each one over- 


lapping the one behind, saves | 


floor space, prevents soiling of 
the sheets and grippers, and 
makes the whole structure stable 
and strong. 

The Holbein multicolour photo 
gravure machine is designed par- 
ticularly for high quality colour 
work such as catalogues, leaflets, 
high-class packaging and similar 
commercial products. For book 
and periodical printing, a_ Per- 
fecting type is also available. 

The main principle of Holbein 
multicolour printing is that each 


sheet is given a completely new | 


lay for each colour so that, by 


using the adjustment devices. | 
absolute register of every colour | 


on every sheet is achieved. 
The cylinders, which are of the 
solid type, can be removed and 


exchanged easily in a_ few | 


minutes, by using a system com 
pletely new to sheet machines. 
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Holbein, how- | 


SK Creative 


Sales Promotion 


The Astral Arts Group of Associate 
Companies offer a complete service 
for the design and production 

of modern Sales Promotion material. 


He Astral 


Arts Group Ltd 


Centralised planning, visualising and copy writing 
together with over 50 leading designers 

and artists are at your service for creating 

selling publicity. A complete blockmaking, 

paper and print service ensures 

co-ordination between design and production. 
MERCURY DISPLAYS LTD 

Design and construction for Display and Exhibition. 
Dealer servicing and storage. 

ATLAS PHOTOGRAPHY LTD 

Monochrome and Colour photography. 

Quality printing and giant enlargements. 

ANVIL PRESS LTD 


Editorial and Publishing for Technical 
and Prestige Brochures. 


If our Organisation can assist you, 
please contact Group Director, W. Warner 


ASTRAL ARTS GROUP LTD 
171 NEW BOND STREET, W.1 
GROSVENOR 8711 
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Shading Medium Transparencies — 
plain or self-adhesive, for 
direct application to com- 
mercial artwork, engineer- 
ing drawings, plans, maps, 
etc. Wide range of black 
and white tints. Screen 
area average 10” x 8”. 
Send for pattern chart and 
samples. 


LANGFORD & HILL LTD. 
9 WARWICK ST. LONDON, W.1 
GERRARD 0086 


R. P. GOSSOP LTD. 


@ Artists’ Agents @ 


36 CARTER LANE, E.C.4 
CENTRAL 6950 


Cold 
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CORONATION 


SCREEN PRINTING 
IN BRILLIANT WEATHER 
RESISTING COLOURS 


OW TO AMY MATERIAL 

QUAS OR YOURS AS DESIRED 
LOMG OR SHORT RUNS 
DETAILS AND QUOTATION 
BY RETURN 


ASIC FOR OUR CORONATION WIN 
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BY PRACTICAL 
ENGINEERS... 


Whilst ot 
specialise ir high q 


is true that we 
jality art 
work for technical accounts 
we ire also well k we 
for the excellence of 


general art Our service 
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efficient and prompt 


VEREKER HOUSE « GRESSE,ST. - 
PHONE » MUSEUM 


ONDON - 
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ADVERTISING COSTS 
—— REDUCED —— 


TRANSFER BLOCKING FOILS. 
PROTECTIVE GLAZING FILM. 
WATER SLIDE TRANSFER FILM. 
DISPLAY BOARDS ACETATES. 
METAL STRUTS, PINS & RINGS. 

| GUILLOTINES. BEVELLERS. 
ELECTRIC FINISHING PRESSES. 
BLOCKING TYPES & DIES. 

| HAND ENGRAVED BLOCKS. 


MASSEELEY SHOWCARD MACHINES 


Guaranteed and rebuilt by 


HILL BROTHERS (service) LTD. 
Acton Works, Beaconsfield Road 
Acton Green, London, W.4 
Telephore Chiswick 2235 
OUR PRICES WILL SAVE YOU POUNDS 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

"Phone FRO 10/18, 1019 


Photographic Illustration Ltd 
85 Cromwell Read, S.W.7 


TIERS 
FOR LETTERPRESS 
CARTONS 


t TS LT. 
NS, SON & WaT 
a Epworth $1.,LONDON, E62 


mMONar 


A ‘“*MUST”’* FOR LUXURY GOODS 
ADVERTISERS FOR APPEAL TO THE 
MANY WELL-TO-DO VISITORS WHO 
WILL FILL THE LONDON THEATRES 
IN *LONDON’S THEATRE PROGRAMMES 
you can interest them in Perfumes, Clothes, 
Shoes, Jewellery, Cars, Restaurants, etc., 
while they are in their most receptive mood 
—in the theatre. Page rate from £5 per week. 
GRANTLEY & CO. LTD. 
635 Piccadilly, W.1. Regent 2552°3-4 


Photography in Advertising 


PHOTOGRAPH which is 

a bore is unforgivable. 
But so very, very many are 
bores! 

Oh! the dreary round of care 
fully posed professional models 
serving up, or being served with, 
somebody's soup. Oh! the weary 
monotony of mar- 
chionesses and debutantes (ugh!) 
whose English freshness (gener 
ally, in fact, a question of bone 
Structure) is due--hurrah!—to 
somebody's powder, foundation 
lotion or summat 

I reproduce a couple of shots 
that I bet won't bore. They are 
by a youngish photographer who, 
having carved a formidable niche 
for himself in one photographic 
field, 1s now hoping to bring a 
breath of fresh air to photo 
graphy in advertising 

Both shots have the essential 
requisite of the successful adver 
tising picture—the command to 
look—-because both are from life 
itself. Not synthetic life. Life. 

Roger Wood, whose work these 
are, 1s above all adept at seeing 
and capturing the vivid oppor- 
tunity of the fleeting — part- 
second. His style of work would 


duchesses, 


the command 
to look -the essen- 
tial requisite.” 
Photograph by 
Roger Wood 


| 
| 
| 
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‘These pictures issue a 
command to look’ 


By John Heron 


John Heron spotlights this month a photographer who has 

avoided “the dreary round of carefully posed professional 

models”, who works on the theory that a photograph, if it 
is to have advertising value, must arrest attention. 


have been technically impossible 
only a few years back. But Wood 
(who owes nothing to the tradition 
of photography the dreary 
round of careful “still-life” com- 
positions, the wearisome manner- 
isms of conventional — studio 
portraiture) accepts and uses as 
a matter of course the latest 
tools that photographic science 
can give him; the fastest lenses, 
shutter speeds, films and the 
astonishing electronic speed-flash 
apparatus. 

An accountant by training and 
earlier profession, Wood came 
back from the war restless and 
dissatisfied with a life of totting 
up. By chance, he went to audit 
some Kodak accounts—and that 
started it! His methodical mind 
alhed to a tll-then repressed 
desire for artistic self-expression, 
suggested to him that any start 
in photography was better than 
none, so a photographic goods 
salesman he became. By chance, 
he met members of the famous 
Ballet Joos, and borrowing a 
friend’s Leica, he took his first 
roll of 35 mm. film. Less than 
a dozen frames were printable; 
the rest were nicely fogged. But 
those few frames revealed—even 
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then—the ability to 
the one right moment j 

His books of Sadlers 
Wells ballet photographs are 
classics of their kind 

He has published an equally 
unusual book of photographs of 
lavatories. One memorable day 
in 1951, Wood flew direct from 
an appointment at Dior’s studio 
in Paris, where he had been photo- 
graphing Dior's favourite model, 
to Burton-on-Trent, where—the 
same evening—he set abou; the 
task of bringing glamour to the 
somewhat unglamorous industry 
of sanitary pottery. It was his 
singular success in bringing 
drama to closets that taught 
Wood the great lesson... 
there’s always a More interesting 
way of “seeing” the most mun- 
dane object In all seriousness, 
Wood's book on sanitary pottery 


seize 


upon 


several 


marked a new level of achieve- 
ment. 
An apprenticeship in typo- 


graphy, layout and reproductive 
processes and design, served on 
a photographic journal in an 
interim period between account- 


ancy and photography, has 
proved useful One hang-over 
from his accountant days has 
delighted clients -a passion for 


honouring deadlines 

Kodak wil! shortly stage a one- 
man exhibition of Roger Wood's 
work at their Regent Street 
Gallery . and Wood follows 
the last one-man Kodak show 
Karsh! 

* * * 


MENTION OF high-speed tech 
niques brings to mind Kodak's 
new P.2000 Press Special plates, 
now available in quarter and half 
plate, 4 x 5 in. and 9 x 12 cm. 


sizes. The battle of the giants 
is on again; this plate is Kodak’s 
answer to Ilford’s H.P.S. The 


P.2000 has a daylight rating of 
38°/500 plus, the “plus” refer- 
ring to the further effective speed 


increase possible by prolonged 
development. 
Kodak sav the P.2000 is the 


. the vivid op- 
portunity of the 
fleeting 
second.” 
graph 


Photo 
by Roger 


Wood. 


world’s fastest plate. An old 
favourite of my own-—and many 
Fleet Street men—the P.1,200 has 
recently had its daylight speed 
rating increased to 34° / 200. 

* * * 


I] saw a neat little device for 
drawing attention to one’s 
prowess in advertising, — this 
month. 

Geotfrey Gilbert sent a simple 
little 5S x 4 in. folder, with a 
single fold (opening out to 5 x 8 
in.) in which was a 3 x 4 in. 
print of Johnson’s Wax adver- 
tisement featuring, of course, a 
Geoffrey Gilbert photograph 
There was no “selling copy”; just 
the photographer's name and 
address, Neat, but not gaudy; 
telling, and not shouting. 

* ¥* * 


FOLLOWING my report last 
month of the introduction of 
whiter white paper by Kodak, | 
hear that one of the exhibits at 
this year’s B.L.F. will be Hickson 
& Welch Ltd.'s optical whitening 
agent Photine C, which when 
added to paper and paper coat- 
ings gives them a greatly en- 
hanced brilliance. It does so by 
absorbing ultra-violet light and 
re-emitting its energy in the form 
of visible light. There is still 
considerable scope for enterprise 
in this field, particularly in its use 
in photographic papers. 


part- | 


A.B.C. 23,213 


The 
Largest circulation 
CANINE MAGAZINE 
THE 
DOGS’ BULLETIN 
oe 


Advertising Department 
Newspaper Representations Ltd. 
231 Strand, W.C.2 


Tel: CITy 5906 3BA 


flat for packing. 


r Another job well done by... 
d¢tor AvvERTISING 


24 GLOUCESTER STREET, BRISTOL 2 - TELEPHONE 26817 . 20460 


- ~ oer. a 
48,000 of these display units were produced by automatic 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
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Business 
before 
Pleasure— 


The keynote to the success of ‘The 
PLUMBER & JOURNAL OF HEAT- 
ING’. Thousands of Plumbing 
Contractors and Heating Engineers 
study its pages each month, with 
an eye to business, and i: a receptive 
mood to do business with adver- 
tisers. Some 200 reputable manu- 
facturers and stockists know this, 
to their advantage. Send for a speci- 
men copy and rates. DALE 
REYNOLDS & CO. LTD., 32 Fins- 
bury Square, London, E.C.2. 


HARROW 
BILLPOSTING 
COMPANY 


a 


eao0% ~ 


_ 37 SPRING STREET Ww 2. 


CORONATION 
ENLARGEMENTS 


Ask for \lustrated price 
list and supplement 
showing latest 
Royal Family group, ete 


AUTOTYPE 
Brownlow Rd W.13 
EALing 2691 


= 
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The Eleven Local 


Newspapers of the 


HOME COUNTIES 


NEWSPAPERS 
GET 


GROUP 


HOME! 


They have a 


definite 


influence on local affairs 
in their own particular 


sphere, in BEDS, 


HERTS, 


and BUCKS, and are of 
great interest to all mem- 


bers of the family 


OVER 


126,000 


SOLD WEEKLY 


PER TRADE 
S/COL 45 = far 
INCH RATE 


Represented in London by 
WILL KITCHEN, jr. LTD. 
131 Fleet Street, E.C.4 Central 1960 


Head Office 


MANCHESTER STREET, LUTON 


Phone 


Advertisement Manager 


Luton 5050 


C W. Gilder 
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Britain asked to stage 


show in Switzerland 


WITZERLAND has asked 
Britain to stage in Zurich 
a large selective exhibition of 
current British industrial 
design. Over 1,000 exhibits will 
be shown at the Kunstgewerbe- 
museum (Industrial Art 
Museum) on June 18, a fort- 
night after the Coronation, for 
about three months. During 
the first ten days it will run 
concurrently with a trade fair 
in Zurich, at which buyers 
from many countries are 
expected to attend. 

The British Council has been 
asked to mount 
this display and 
is making the 
principal selec- 
tion of exhibits 
from “Design 
Review,” the 
Council of In- 
dustrial Design's illustrated index 
of well designed goods. 

The following industries will 
be among those represented 
printing and bookbinding (includ 
ing posters), dress and furnishing 
textiles, furniture, carpets and 
rugs, wallpapers, lighting fittings, 
pottery, glass, silverware, leather 
goods, radio and _ television, 
sports goods and Coronation 
souvenirs. 

Manufacturers in these trades 
who have products not yet 
accepted for “Design Review” 
that they would like to have con- 
sidered, may still submit photo- 
graphs or flat samples. 

The British Council will invite 
manufacturers of all products 
chosen for display in Zurich by 
an independent selection com- 
mittee to deposit £10 for the first 
and £5 for each subsequent entry 
in the catalogue, The cost of ex 
pendable exhibits such as lengths 
of curtains, carpets and wall 
papers will be set against the 
entry fees of each manutacturer 
concerned, Fees will be return 
able only if the British Council 
does not receive sufficient entries 
to mount the exhibition satisfac 
torily. The British Council and 
the Swiss authorities will be 
responsible for the cost of ar- 
ranging, stafling, transporting, 
insuring and cataloguing the dis- 
play so that the entry fee will 
cover the whole of the manufac 
turers’ liability 

This is the third time since 
December (982 that “Design 
Review” has been the basis of 


ne 
Advertising and 


selling problems 
in Switzerland? 


selection for an important over- 
seas exhibition of current British 
products. The first selection was 
made by the British Council for 
the U.K. Pavilion at the Rhodes 
Centenary Celebrations,  Bula- 
wayo, opening in June; the 
second by the Council of Indus- 
trial Design on behalf of the 
Dollar Exports Council for a 
travelling exhibition in the U.S.A. 
arranged by the Smithsonian In- 
stitution and opened in Washing- 
ton on March 19. Exhibits will 
be similarly chosen for a display 
which the Board of Trade hopes 
to stage at the Canadian National 
Fair in August; and for a further 
programme of selective exhibi- 
tions which the British Council 
intends to hold at suitable times 
and places if British industry is 
willing to co-operate in the pre- 
sent venture. 

The display in Zurich is one of 
a series of national exhibitions 
which have been held during 
recent years. Collections of 
Danish and Swedish designs were 
seen by 16,000 and 20,000 people 
respectively and in each case 
good business was done. A cen- 
tral information desk will be pro- 
vided at which prices and speci- 
fications can be obtained and 
orders placed. 

* * * 

Marcel Boussac, well-known 
French textile millionaire and 
race-horse owner, has abandoned 
the idea of starting a daily news- 
paper to sell at 10° francs-—S 
francs cheaper than other French 
dailies. Costing investigations 
hud shown that such a_ project 
was financially unsound. 

* ¥ * 

The Salon des Arts Ménagers 
iPrench equivalent of the Ideal 
Home Exhibition) closed on 
sy ee 22, after 1,255,085 visitors 

had been admitted, 

* * * 

Marcel Tordo, general man- 
ager of Metrobus-Publicité, the 
organisation which controls ad- 
vertising space on buses and 
underground, has been awarded 
ihe title of Chevalier de la Légion 
¢ Honneur. 

. * + 

Copenhagen trams are being 
fitted with neon advertisement 
signs. 

The idea is being developed 
by Universal Reklame, a young 
Danish advertising firm. 

Only a limited number of 
trams are being fitted for a ote 
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industrial design 


wlOMS Ee DEN Mest es 


adi) 


Est 


Copenhagen trams try out neon ad. signs. 


period of four months. Then it the United Kingdom, for the 
will be decided whether to carry Centra! Africa Rhodes Centenary 
on with the venture by fitting all Exhibition at Bulawayo (June | 
of the town’s trams. to August 29). 

Red and green tubes are being The stand will be a condensed 
avoided for traffic reasons, but version of one section of an 
most other colours are available. eahibit telling the story of the 

Advertisements appear on both history of smoking which was a 
sides of the trams. So far Civil successful feature of the Daily 
Defence and the cancer cam- Mail Ideal Home Exhibition, in 
paign are using the medium. London last year. This section 

% * * will show the progress of smoking 


’ through 2,000 years and is illus 
A dozen firms from Wales are 


trated by a series of dioramas 
exhibiting their products at the and other exhibits from the days 


weer hegre] — (April of the South American Indians 
—Aprit 15) under the auspices up to the present. 
of the National Industrial Devel- * ra ra ce designed and con- 
Fcc es ng + structed under the supervision of 
pavilion has been made available Alias Baird. _ hea gp 
free of charge by the Fair director, and will be shipped to 
heeities Ia gta fer the South Africa at the end of this 
facilities granted last year for the age me — —— vat 
exhibition of French products at | aa “a age Pte . 
the Welsh Industries Fair at By by Comet to Bulawayo on 
Cardiff : . May 9, where they will engage 
N ont Wal wa > staff to complete construction and 
cs — eee YF decoration on site 
dolls dressed in traditional cos- ; 4 
tume, novelty souvenirs and * * * 
paints, while Mid- and South The 1953 Eastern Canada All 
Wales firms are exhibiting 4 Electrical Show will be held at 
variety of products including pre- the Palais du Commerce (the 
cision instruments, magnifying Show Mart building), — Berri 
es -_ hg a Square, Montreal, on October §, 
,00ds, DOXes 4 cartons, - 6 7 and 8, 1953. 
spread covers, industria] clothing Th. © r 7 
and overalls and other goods. Pr, mpg Pa Cases Sate 
There is a tourist exhibit ad- a i ene 
vertising the attractions of Wales (a) Education services, hydro- 


as a holiday resort by means of ne ang ar dl ypc 

posters and displays sets. Nearly sonal 4 ae Aka - a fix. 

a ton of illustrated guides and rot = ois 

other material has been available ; ; 

for free distribution. (b) Radio, television and elec 
tronics. 


Assistance for firms which 
have taken advantage of this 
facility to display their products 
in France for the first time has Strictly the 1953 event will be 
been given by the Board of 4 trade show, but the public will 
Trade be admitted in the evenings on 
complimentary passes. The right 
t. display will be restricted to 
manufacturers and exclusive 
agents only; wholesalers will be 
rigidly ¢ excluded 


(c) Electrical appliances, both 
large and small. 


* * . 

Decor Advertising Ltd., Bristol, 
are making a stand on behalf of 
the Tobacco Manufacturers of 

. is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 
exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 
Foreign Department, 
3 Av. Benjamin-Constant, Lausanne. 
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A few examples (and only a few) of the 
type of buyer using this free service 


4 plastics goods manufacturer in Denmark 
A South African manufacturer of windows 
4 Brazilian manufacturer of hardware 

A German machine tool manufacturer 

A bieycle manufacturer in Argentina 

A French automobile manufacturer 

A world famous European airline 

A Portuguese electrical authority 

A transport company in Malaya 


An Irish gas supply company 


ESS fist... Last... 


\ mining company in India 
A steelworks in Pakistan 
A shipbuilder in Sweden 
A workshop in Belgium 

A Mexican tank maker 

An Egyptian Ministry 

A sawmill in Nigeria 

A Peruvian Ministry 

A Dutch shipbuilder 


A foundry in Spain 


ap 
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THE JOURNAL FOR SELLING ENGINEERING EQUIPMENT OVERSEAS 


ADVERTISER'S WEEBRLY 


For many years, our readers overseas (and those in this Country) 


have sent us details of their special requirements of engineering 
equipment 


and definite buying enquiries of this type build 
much new business for our advertisers. As might be expected 
with a total readership of over 120,000 buyers at home and 
abroad, this free service is used by firms in many different 
industries and the enquiries cover a wide range of machinery 
and tools, 


All are forwarded to advertisers 
then featured in the “Business Opportunities” 


and most are 


sections of both 
editions of our journal resulting in 34,615 additional introduc- 


tions between prospective buyer and seller during 1952. 


M/.CHINERY 


€ F phone 


1 descriptive booklet is avail 


able free of charge, write or 


4 . MACHINERY LLOYD at— 


6 Cavendish Place, Regent Street, W.1. LANgham 4204 (5 lines) 


“WHERE FEW HAVE TOO MUCH 
AND FEWER TOO LITTLE” 


This is how the Danish 
poet Grundvig described con- 
ditions in his own country 
over 75 years ago. Since that 
time large sums have been 
expended in market research 
and have reached exactly the 
same conclusions; the words 
are, in fact, truer to-day than 
when they were written. For 
middle-class 
off by 
national standards, where the 


Denmark is a 


market, well inter- 


advertiser can safely cast his 


net wide—though not too 


wide. 


By advertising in Hjemmet, 
Denmark's leading magazine, 
you will reach not a small snob 
audience but a high proportion 
of the solid middle-class public 
which has the means to buy 
imported products—over a 
quarter of a million families 
representing a quarter of the 
country’s entire population. 
And remember, in Denmark 
the average expenditure on 
British goods last year was 
over £70 per family. 


HJEMMET 


Denmark's leading Weekly. Exclusively represented by 
JOSHUA B. POWERS LTD., 14 Cockspur Street, London, S.W I 
Telephone: WHitehall 3366 


CHANGE OF ADDRESS... 


MECHANICAL On March 25th, our London Office 
Staff left 21 Bedford Street, London, W.C 2 
WORLD to occupy New premises at 
| TEXTILE = oF 
MANUFACTURER » ae ; 
PLE CHAMBERS. | 
METALLURGIA ae 


TEMPLE AVENUE. 
LONDON E.C-4. | 


EMMOTT & CO. LTD ° THE KENNEDY PRESS LTD 
Manchester Office: 31 KING STREET WEST, MANCHESTER 3 


| “SYSTEM” 
| |Desk Diaries 
: || A. selection of Daily Desk 


Diaries which will serve you 
faithfully every working day 
of the year. 


eS MEARE 

Beri | 

Bérlingske — 
oo instantly all 
Tidende record items for future atten- 


tha . . tion, remind you of jobs to be 
|| done and matters to be 
a. 2s 


attended to. 


They show you 


appointments, 


Exclusively represented by 


JOSHUA B. POWERS LTD. 
14 Cockspur Street, London, S.W.1 


Write for leaflet to 


Shaw Publishing Co. Ltd. 
180 Fleet Street, E.C.4 
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ADVERTISER'S WEEKLY 


NEW PRESIDENT 
OF P.A.M.A. 


STALWART of the Press Adver 
tisement Managers’ Association now 
becomes its president. He is W. J. 
Lattimore, London manager, 
Birmingham Post and Mail, who 
succeeds George Studd (Western 
Mail) Bill Lattuumore has been 4 
member of the P_A.M.A,. since 1936 
and a council member, on and off 
for a good many years 

His first job was with Scotsman 
Publications in 1910, Five years 
later he went to the London office 
of the Birmingham Post and Mail, 
where, apart from service in France 
im the first world war, he has been 
ever since He was appointed 
London manager in 1936 

Widely known and widely liked 
in Fleet Street, Mr. Lattimore is a 
member of the Fleet Street Column 
Club, the Aldwych Club, and the 
Publicity Club of London. 

One of his two daughters, 
Fvelyn, is in the advertisement 
department of Portsmouth and 
Sunderland Newspapers 


. * * 


Frew men can have run more 
closely in harness than J. Ferguson, 
now assistant director, Incorpor 
ated Sales Managers’ Association 
and J. E. Hockey, who succeeds 
him as secretary, Incorporated Ad- 


vertising Managers’ Association. 
They are both Canadians, were both 
in the R.C.A.F., both shot down 
over Berlin, both married sisters, 
are both accountants, both went into 
their father-in-law’s business, both 
worked on the secretarial work of 
the 1.A.M.A., and are both 
interested in a concern called J. B. 
Uulities, an organisation for running 
certain types of secretaryships. Mr. 
Ferguson has also done useful work 
a8 meetings secretary of the Road 
Haulage Association and is hon 
editor of the Secretaries Club 
journal, 


The old team 


Tue drift of talent from Govern- 
ment departments to private enter- 
prise is undoubtedly a sign of the 
times. Latest example is provided 
by Sam Cotton, chicf press officer 
at the Ministry of Supply, who has 
resigned to join R. B. Williams- 
Thompson, managing director, 
Sidney-Barton Ltd., the public 
relations consultants. 

This will bring together again 
almost completely an outstanding 
Government information team, for 
Frank O’Shanohun and Harry Trigg, 
who were also with “Mike” 
Williams-Thompson in the Ministry, 
are already with Sidney-Barton as 
deputy managing director and 
director respectively. 

Mr. Williams-Thompson became 


WASS, PRITCHARD « Co. Lrv. 
85 FENCHURCH STREET 
LONDON E.C3 


Creators and Producers of Colourful Printing 


ROYAL TI4I 


3 LINES 
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Many representatives of the financial press went to the official opening of 


Samson Clark's first city office at 


39 King Street, last week. Facing the 


camera are (left to right) R. H. S. Lyall, executive in charge of the new 
financial advertising division, J. G. P. Hunt, R. A. Loader, and P. J. 
Christie. Seated are the chairman, Miss J. A. Reynolds, and Miss G. G. 


Thomas. One director, J. E. 
* 


chief information officer at the 
Ministry carly in 1946, and was 
joined by Mr. Cotton on demobi- 
lisation from the Army, a few weeks 
later, as deputy chief press officer. 
He was appointed chief press 
officer in 1947. The information 
service they built up was described 
by the Observer as a model for all 
Government departments. 

Born in Bradford, Yorkshire, Mr. 
Cotton worked, in succession, on 
The Yorkshire Observer and Tele- 
graph and Argus, the Daily Dispatch 
and the Daily Mail, Manchester, 
before joining the publicity staff of 
J. Lyons & Co., Lid., with whom 
he stayed for four years until the 
outbreak of war. 

He became a permanent civil 
servant three years ago. Apparently 
even “permanent” is a_ relative 
term! 


Then Queen Mary 
smiled... 


Cecil Cooke, director of exhibi- 
tions at the C.O.1. who has now 
taken on the dual office of cam- 
paigns director, has a high regard 
for the late Queen Mary. Several 
times he has had the honour of 
conducting Royal parties round 
exhibitions. 

In this capacity he met the late 
Queen Mary on two occasions. Once 
was at the opening of the “Meet 
New Zealand” exhibition in Oxford 
Street several years ago. More re- 
cently was a meeting that Mr. Cooke 
will never forget It was at the 
opening of the South Bank Exhibi- 
tion, when, as director of the 
Festival of Britain exhibitions, he 
escorted the Royal party on their 
tour. He was describing an exhibft 
to the late King. Suddenly he 
stepped back. His legs struck Queen 
Mary's chair which, unknown to him 
had been wheeled up behind him. 

Mr. Cooke told me: “To my 
horror | nearly landed in Queen 
Mary's lap. For a brief moment, 
which seemed like eternity, Queen 
Mary looked very stern. Then I 
noticed a twinkle in her eye and a 
faint smile playing at the corners 
of her mouth. [I knew all was for- 
given.”” 

With two big jobs on his plate 
now Mr. Cooke ts a very busy man. 
But in his spare moments he likes 
to get into the country with a can- 
vas and oil paints. “It's a wonder- 
ful safety valve,’ he says. A close 
second favourite relaxation is 4 ses- 
sion on the tennis court at his 
Cobham. Surrey. hom 


raser, was unable to be present. 


* * 


Family tradition 


THE death of George Ruben 
Rogers, London representative of 
the South Wales Argus, which was 
reported hast week, removes one 
more branch from a remarkable and 
still vigorous family tree growing on 
the advertisement side of the news- 
paper landscape. George was the 
younger son of William Heaven 
Rogers, who was appointed the 
Argus's London representative when 
it was founded in 1892. The elder 
son was William Henry, who moved 
to Provincial Newspapers in 1929 
and who dicd a few years ago. 
William Henry's son, William 
Harry, is now in charge of classi- 
fieds there. And now George Ruben 
has been succeeded as representa- 
uve of the South Wales Argus group 
by his son, John Hugh Rogers, who 
had worked with his father since 
coming out of the Army in 1946. 
William Harry has a young son, 
William Howard (notice how the 
initials “W.H." have been perpetu- 
ated), and his cousin John Hugh 
also has a son, Richard. So it 1s 
possible that cach branch of the 
Rogers tree may bring a fourth 
generation into the newspaper 
édvertisement business. 


* * * 


Tue following quick exchange 
occurred at the National Needle 
Arts Bureau luncheon last Friday, 
when the director, F. W. Neate, 
was quoting various slogans. He 
came to the following: 

“Don't just sit. Sew!” 

“So what?” called out somebody 


in the audience. 
Contact 


WEEKS WISECRACK 


“And we intend reporting 
Mr. Bevan’s speech at 
Eastbourne in a special 
split edition.” 
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The 
York, ts 
England for the Coronation to sub- 


British Book Centre, 
offering a free 


New 
inp to 


scribers who write the best short 
descripton of The History of the 
Coronation, published by Pitkin 
Pictorials Lid., of London. U.S. 


sales of this book have been stimu- 
lated by 180 reviews in the American 
press. 

. * 


New members of the Incorpor- 
ated Society of British Advertisers 
are: the Corporations of Bridlington 
and Leicester; and Mabbott & Co., 
Ltd., Manchester, catering equip- 
ment manufacturers, 

* * * 


For the second year in succession 
Braemar colour copy has won the 
Certificate of Award given by the 
Newspaper Advertising Executives 
Association Inc. in America for 
outstanding newspaper advertising. 
Artwork and copy were created in 
London by the J. Walter Thompson 
Company Ltd. 


Coronation calendar 


A new calendar issued by Metro- 
politan-Vickers Electrical Co., Ltd., 
for the period April 1953-March 
1954, 1s illustrated with a magni- 
ficent monochrome half-length 
photograph of Her Majesty the 
Queen. The photograph, taken by 
Dorothy Wilding, is pasted on to 
the face of the calendar. 

* * * 

The Church of England News- 
paper carried a four-page Corona- 
tion music supplement. 

* * s 

Attendance at the Daily 
Ideal Home Exhibition 
1.187.389--the highest for 
years 


Mail 
was 
four 


* * * 


Health for All's April poster pro- 
clams “Bravo! Picture Post’ in 
recognition of articles on bread 
and teeth “subjects very dear to 
our heart 

* ¥ * 

Five pretty girls mounted on 
Douglas Vespa motor cycles are 
touring Wales distributing leaflets 
as part of the company’s spring sales 


drive. 


Medicine men 


of Medicines 
Centuries” was the 
presidential address of 
Merrick to the Evans 

Society 
. * * 

On Thursday, April 16, Efficiency 
Magazine Ltd. will hold the first of 
a series of business luncheon meet- 
ings at the Holborn Restaurant. 

- * * 

Enterprising and congenial com- 
panions were sought by an adver- 
tiser in The Times Personal Column 


“Advertising 
through Four 
title of the 
W. John 
Scientific 


for three weeks’ diving with breath 
ing apparatus from a small ketch in 
the Mediterranean in June. 

* * * 

First prize in a film-star com- 
petition announced in this week's 
Picturegoer, is a luxury holiday 
for two in Algiers 

* * * 


Only eight out of 4,200 entrants 
in a Picture Post competition for 
identifying advertisements failed to 
recognise Mr. Therm 
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Legal and 
Gazette 
NEW COMPANIES 


Press Ltd. Nominal capital 
Subscribers: G. D 
—— Road, London, 
24 Albany Strect, N.W.1 
. 1S Craven 
capital: £100 

Boooihy Clarke, F. W. Clarke, 
A C. Clarke, Mary N. J. Clarke, and 
M_ H. Clarke 


Dewar-Mills Associates Ltd. Producers 
of industrial, technical and other maga 
vines and publications; printers. Nomina! 
capital: £100. Subscribers: A. S. Jarrett 
and Doris A. Lopez, 17 Shaftesbury 


Avenuc, W.1 
Skrine Advertising Ltd., |! Sir 

Isaacs Walk, Colchester. Press agents, 
publicity and advertising experts. Nomi 
£2,500. Directors: H. W. G 
. A. B. Quick and I. B. Skrine 
Kadek Advertising Lid., 78 St. James 
Road, Surbiton, Surrey. Nominal capital 
£100. Directors: R. C., Maddock, and 
K. EF. Marlow 

Feature Publications (London & Copen 
hagen) Ltd. Nominal capital: £100. Per 
manent directors: FE. Lyndoe, and K. D 
I yndoe, 41 Chancellor House, Tunbr dac 
Wells, Kent 

Pioneer Publications Lid. 
and publishers of newspapers 
capital £1,000. Subscribers: E. Hyde and 
Mrs. D. L. M. Hyde, Craigmore, Colne 
Lancs. 


Terminus Publications Itd., 213 Picca 


Directors 


Proprictors 
Nominal! 


dilly, W.1. Nominal capital: £100) Direc 
tors: A. S O'Connor, G. A. Frais and 
EF. A. Blown 


Cotor Advertising Co. 


(Hackney) Ltd. 
348 Hackney Road, F.2. 


Nomina! capi 


tal £500. Diree ws: H. A Lear, L. ¢ 
Wood 

Travel Trade Gazette Lid., 24 Coleman 
Street. E.C.2. Publishers Nominal capital 
£1,000) Directors 1 E one and 
Sheila C. Stone 


Birmingham Post & Mail (Exhibitions) 
Ltd = Promoters, organisers, producers, 
managers and providers of exhibitions 
displays and fairs Nomina! capita! 
£3* 000 Directors: Hon. E. L. Iliffe 

M. Clayson, H. Daniel, and R 
Crabtree, 38 New Street. Birmingham 
News Publicity Ltd., Cromwell House 
69 Surrey Street, W.C.2 Nominal! 
capital: £1,000. Directors: . A Day, Sir 
Compton Mackenzie, 


E Sir 
H. V. A. MacKinnon Raikes, G. Belkles, 


and P. F. Carter-Ruck 

David Macaulay Advertising Ltd., 6-8 
Sackville Strect, W.1 Nominal capital 
£1,000. Director: J. D. Macaulay 


(The above-mentioned particulars of 
new companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sons Ltd.. Company 
Registration Agents, 116 Chancery Lane, 
London, W.C.2) 


WILLS 


Perer ALEXANDER MENZIES of 8 
Bearsden Road, Canniesburn, Bearsden 
Dumburtonshire advertising agem, left 


personal estate in England and Scotland 
valued at £24,983. 17s 10d 

Ricnaro Srevuart Forman, of 43 
Ossulton Way. N 2. for some years con 
nected with London Press Exchanac, left 
£11,020 Is. Id. gross, £10,856 I66 7 
net 

Max  ELKINGTON, of 
Road, Mountsorrel, Leics 
and a partner in, the advertising and 
publicity firm of Peplicity Advertising 
Service, Loughborough, left £1,246 0s. 6d 
aross, £1 187 178 7d. net 

Joun Percy Downes, of Winnington, 
Whaley Lane, Whaley Bridge, Derby- 
shire. director and secretary of the Com- 
mercial Advertising Service, Lid., Man- 
chester, left £8,119 15s 34 gross 
£7,525 Is. net 


135 = Leicester 
a founder of 


CHANGES OF ADDRESS 
Partners 7. to 44a 
London, W 
G. tenn Utd., commercial 
artists, to 39a Bartholomew Close. E.C.1 
Mechanical World and The 
Manefacturer (London Office), to ‘SO 
Temple Chambers, Temple Avenue, 
EC4 
Metallurvia 


Artis Dover 
Street, 
H. 


(Kennedy Preas Ltd.) 
(London Office), to 40 Temple Chambers. 
Temple Avenue Ff 4 

Jonsron Publicity (Londom) Lid. to 
22, Chester Square, London, S.W.1 


Radiol Chemical Co. 


On March 19 the Radiol Chemi- 
cal Co. Veterinary Products 
account was attributed to S. C 
Peacock Lid It is, in fact, an 
account of W. H, Fmmett & Co., 
lid 


ADVERTISER'S WEEKLY 


ASSOCIATED KENT 
NEWSPAPERS 


give new Intensity of Coverage in 
a solidly prosperous area 


The newly-formed Associated Kent Newspapers offer 
you by far the most intensive coverage of this sharply 
defined area. The wide variety of occupations in the area 
have one common characteristic: all enjoy a solid pros- 
perity and form a first-class market for consumer goods 
and services of every kind. These five influential news- 
papers should be part of every hard-selling schedule. And 
acceptance of an order guarantees insertion in all news- 
papers. 

CHATHAM STANDARD (Tuesday I)d.) 
NORTH-EAST KENT TIMES (Tuesday Iid.) 
CHATHAM, ROCHESTER & GILLINGHAM NEWS 
(Friday 3d.) 

EAST KENT GAZETTE (Friday 3d.) 

ISLE OF THANET GAZETTE (Friday 3d.) 


(All members of the Audit Bureau of Circulations) 


TRADE DISPLAY (Ordinary Posttions) 35- per singie column inch 


Rate Card operative from 2nd March, 1953 


NET WEEKLY SALES 83,487 (Certified by A.B.C.) 


Associated Kent Newspapers 


Group Accounts Office’ W) High Street, Chatham (Chatham 2213) 
Advertisement Represeniatives’ BE. W. Player Lid, 0 Fleet Street, B.C.4 
(Central 2786) 


What is it that makes the 
BELFAST NEWS-LETTER 
the most influential Newspaper 
in Northern Ireland 


« 


The short answer is “ character.” 


Shunning the merely frivolous and 
meretricious, and eschewing sensa- 
tionalism, the Belfast News-Letter 
constantly maintains sane and decent 
~tandards of journalism. 


It finds its reward in the loyalty of 
its readers and in the telling value of 
its advertisement columns. 


kistablished 1737. More than a news- 
paper — an institution, 


Belfast 
News-Letter 


BELFAST: 
5159 Donegall Street 


LONDON ; 
45 Fleet Street 
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How little 
can a good 
watch cost? 
pie 


SAN Special Timex featur ures 
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A Timex press advertisement 


Viscount ads. have 
an ‘oval look’ 


To herald the introduction of thei 
new Viscount air liner Vickers 
Armstrongs Lid. are running a 
campaign tieing up with British 
Furopean Airways 

The campaign, handled by Tech- 
nical and General Advertising Ltd., 
broke last week with an TL inch 
double column ad. in The Times 
Also on the schedule are the Daily 
Telegraph, Financial Times, Sundays 
Times and other class newspapers 

The advertisements announce that 
the Vickers Viscount comes into 
service next month with BELA 
and uses the slogan “40° winks to 
Zurich.” 

All ads. feature an “oval face.” 
The idea of this ts to link up with 
the oval windows and doors of the 
Viscount which will be a= salient 
feature of the new aircraft 

“The main job of selling the seats 
in the aircraft: will be tackled by 
B.A. but we are responsible for 
announcing its introduction,” states 
Jack Vosper of Vickers-Armstrong 


Current Advertising 


Big drive for new Timex watches 


U.K. Time Ltd. estimate that 
the campaign which breaks this 
week for their new Timex range 
of watches will cover approxi- 
mately 97 per cent of the adult 
population of the country be- 
tween now and December. 

As previously reported exclusively 
in’ Apvertiser’s Weekty, Timex 
watches are replacing U.K. Time's 
Kelton brand. 

Most of the consumer advertise- 
ments will carry the slogan “How 
much can a good watch cost?” All 
the main national daily and Sunday 
newspapers will be used together 
with several magazines including the 
Radio Times. The ads. will be ap 
pearing in thirty-one — provincial 
newspapers with a high frequency 
rate. U.K. Time’s children’s Hopa- 
long Cassidy wrist watch will also 
be advertised in the Radio Times 

new range of dealer aid 
material has been produced The 
pack for the new Timex watches 
has been specially designed for dis 
play purposes. It incorporates a 
plastic carrier and, by manipulation 
of the tail of the watch strap, can 
be made to stand up by itself. 

IK. Time are also embarking on 
1 new Radio Luxembourg pro 
gramme. Produced by Gui de 
Buire studios, it will run every 
Wednesday at 10 p.m. for fifteen 
minutes, featuring Max Bygraves 
who will be reminiscing on his 
recent tour of America and introduc- 
ing records of stars he met while 
in the U.S.A. 

Agents for Timex are Graham & 
Gillies Ltd. 


British agent handling 
U.S. toy scheme 


Napper, Stinton, Woolley, Ltd., 
advertising agents for Kiddicraft, 
Lid., ara now handling the advertis- 
ing in the United States and Canada 
for the American associate com- 
pany, Kiddicraft “Sensible” Toys, 
Inc. 

Campaign details are not yet 
complete but it is believed it will be 
the largest placed in the U.S.A. by 
a toy manufacturer of British 
origin, £5,000 being spent ino one 
publication alone, 


Elizabethan characters in oil filter series 


Hlizabethan figures are being 
used in a new scheme for A.C. oil 
filters. Aim of the campaign ts to 
make both motorists and motor 
traders more conscious of the im 
portance of changing oil fillers 
regularly 

It will incorporate such slogans 
as “Chanve the guard” and “Defend 
your car.” The illustrations wall 
show the filters dressed as) Bliza 
bethans “on guard” over the engine 
the radiator of which ts transformed 
into a castle drawbridge with port 
cullis, while the “foreign agents 
are fought ofl 

Trade press advertising will point 
out that more than a million cars 
in this country are fitted with an 
A.C, oil filter and that there is big 
business here for replacements 


Full pages are being taken tn the 
motoring and trade press and & in 
d.c.’s in national daily and Sunday 
newspapers. Foote, Cone & Beld- 
ing Ltd. are the agents. 


Defend your car 


ee 


Change the guard! ie 


(Rm, ' 


This full page advertisement for 
4.C. oil filters will be appearing in 
the motoring press 


ApriL 2, 1953 


Dunlop tyres make 
their mark 


An impression of a tyre stretching 
across a whole page of the Daily 
Mail marked the opening — of 
Dunlop's spring campaign _ last 
week. The tyre impression is being 


nad used in all advertisements. The 


. copy states: “It's more than an im- 
Lino makers launch pression—it’s a fact that more 
ee ° MOLOTISLS than ever drive on 
publicity campaign piniip* 
The Linoleum Manufacturers Asso- The full page in the Daily Mail 
ciation are to run an extensive ad- ¥S the first for a motor tyre adver- 
vertising campaign with colour and = SE", Since 1939. Also on the 
black and white spaces in the trade schedule are the national and pro- 
press extending to a limited selec- vincial press, magazines and motor- 
tion of furnishing and fashion ing journals. 
media. Dorland Advertising Ltd. A similar theme is being used in 
will undertake the campaign, the POS'¢'S. transportation advertising 
basic theme of which will ne “Kar and dealer aid material such as 
looks and long life, lay linoleum.” blotters, leaflets, metal signs, mail- 
re : ing shots and showcards. 

A brochure giving full details of 
the campaign, which is handled by 
Charles F. Higham Ltd., has been 
sent to garages and retailers. 


When Gladstone 


ve 

wrote to Gilbey Pi . 

What Gladstone said in 1894 js Strike anew light 
featured in a new Gilbey advertise Masters Matches are introducing 
ment to occupy large spaces in the a new brand—The Lion match 
St. Pancras coronation booklet, the Alfred Pemberton Ltd. were recently 
Northern Irish press, and th appointed for this account and a 
Coronation numbers of House and campaign with large spaces in the 
Garden, Picture Post, The Queen — grocery, hardware and tobacco trade 
and The Tatler. press starts this month. 

Designed by Alfred Pemberton Advertisements show the match 
Ltd., the ad. gives extracts from a hoxes illustrated with a heraldic 
letter to W. & A. Gilbey written lion and reproduced in red and 
by Gladstone in that year. yellow in the tobacco press. 


e AT A GLANCE e 
ACCOUNTS MOVING: 


V. W. Eves & Co., Ltd., manufacturers of vitamin supple- 
ments for animal feeds (farming papers), to John Benington Ltd. 


NEW ACCOUNTS: 


The Linoleum Manufacturers Association for Dorland Adver- 
tising Ltd.; Smiths Jacking Systems Ltd., makers of hydraulic 
equipment (full pages in trade press), for Allardyce Palmer & 
Co., Ltd. 


NEW CAMPAIGNS: 


A.C, ail filters (Foote, Cone & Belding Ltd.), national dailies 
and Sundays, farming, motoring and trade press; A. Boake, 
Roberts & Co., Ltd. (Dudley Turner & Vincent Ltd.), chemical, 
perfumery, soft drinks, brewing and food technical publications; 
Jumping Jacks children’s shoes (London Press Exchange Ltd_), 
Daily Mail, Woman's Own and Nursery World; Lion matches 
(Alfred Pemberton Ltd.), grocery, hardware and tobacco trade 
press; Festival Gardens (London Press Exchange Ltd.), national 
dailies and Sunday newspapers, weekly magazines, posters and 
filmlet, Sno-cem waterproof cement paint (John Haddon & Co., 
Ltd), colour and black and white spaces in national magazines 
and architectural, farming and other trade and technical pub- 
lications: Vickers Viscount air-lincr (Technical and General 
Advertising Ltd), class newspapers: Raleigh Industries Ltd. 
(Dorland Advertising Ltd.), large spaces in Daily Express, 
Daily Mirror and provincial newspapers: Timex watches 
(Graham & Gillies Ltd.), national dailies, Sunday and provincial 
newspapers and magazines; Crusader Insurance Co., Ltd. 
(Austen-Johnson Advertising Ltd), Evening News, Evening 
Standard, and provincial evenings: Meltis New Berry fruits 
(Willings Press Service Ltd.), national periodicals. 

Dunlop tyres (Charles F. Higham Ltd.) national dailies and 
provincials, periodicals, motoring journals and posters; Philip 
Morris (Stuart Advertising Ltd.) magazines 


OVERSEAS ACCOUNT: 
Kiddicraft “Sensible” Toys Inc, (United States and Canada), 
for Napper, Stinton, Woolley Ltd 


PUBLIC RELATIONS ACCOUNT: 


Celotex, wall board manufacturers, for Voice & Vision Ltd. 
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ApriL 2, ADVERTISER'S WEEKLY 


Rounds 0 Applause 


for THEATRE PUBLICITY’S 
unique film for CAPSTAN 


Within four weeks from the day 


the film was ordered, Theatre Publicity’s TD t ciscuded the Odeon Matte Arch 
Premiere, and 1 found 


new management and production impressive the 3-D advertising film 
made by Theatre Publicity entitled 
* ‘The Real Thine’ on behalf of Capst 

team had risen to the challenge of paloeragetsiiaiy es mn 
cigarettes, This amusing short, well scripted 
by EV. HW. Emmett, really hit the 

° e > 

producing and screening the world S jack pot by cleverly emphasizing the sharp 

potential of the 3-D camera and received 

first three-dimensional advertising film. the enthusiastic round of applause it deserved 

Daily Film Renter, 25.3.53 


These reviews show what the public, 


ae (The Real Thing) demonstrated that 
the cinema industry and the there is a future for three-dimensional 
sercen advertising opens up intriguing 
advertising profession thought of the pocagncts far ie FEnERNOS Seen grees 
Here, indeed, is a gimmick for putting 

G MeESSARE ACTOS visually, 


result of this drive and initiative. Advertiser's Weekly, 26.3.53 


The same drive and initiative backed ke or weit) 
Before Bwana Devil there is a British-made 


° ogee 3-D advertising short the colour is brilliant 
by unequalled production facilities ne re colour is bri 


and there is no loss of foeus. tis an 


unambitious little film taken in a studio 


are given to all screen advertisers. and it shows what can be done 
Elizabeth Frank, News Chronicle, 21.3.53 


i 
THEATRE PUBLICITY LTD - Leading Screen Advertising 


A COMPANY Ww THIN THE ARTHUR RANK ORGANISATION 


EAD OFFICES: 124-128 FINCHLEY ROAD, LONDON, NW3 (HAM. 4424) Ye SALES & PRODUCTION: FILM HOUSE, WARDOUR STREET, LONDON, WI (GER. 9292) 
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ADVERTISER'S WEFKLY 


‘Standard’ runs 
another retailer 
tie-up feature 


The Evening Standard conunucd 
its manufacturer-retailer tic - ad 
vertising scheme on Friday when a 
half-page ad. for the new Robbialac 
Colorizer paints was linked with a 
half-page of classified ads. naming 
401 stockists. The scheme originated 
when a whole page display for Pye 
IV was linked with a whole page 
of dealer classified ads. Norma! 
classified rates operate for the 
scheme. 

* + * 

The Daily Telegraph's Dress and 
Beauty Team paid a return visit to 
Kendal Milnes of Manchester last 
week. The team, composed of men 
and women famous in the fashion 
world, and with Aage Thaarup, the 
Royal milliner, as guest, received 
complimentary notices in the 
northern press 

* * 

Ihe Overseas Daily Mirror and 
Sunday Pictorial are producing «a 
Special Coronation souvenir con 
taining the news and pictures of the 
Coronation preparations, the full 
programme of the ceremony and a 
yictorial record of the event itself 
t will be bound in a full colour 
cover, and will be on sale on Jun: 
4, price one shilling 

* ¥ + 

The Coronation edition — of 
London Calling, the overseas pro 
gramme journal of the B.B.C., will 
have a special cover design in four 


colours and will be on sale on May 
14. This will be an enlarged issue 
with many illustrated features on 
the B.B.C.’s plans for Coronation 
broadcasts to the world. 

¥ * * 

Four students, from London 
University, Nottingham University, 
Essex Institute of Agriculture and 
Lancashire Farm Institute, winners 
of a travel-study national essay con- 
test for horticultural students, 
organised by The Commercial 
Grower (Benn Brothers Litd.), leave 
for Holland on April 13 on an 
expenses-paid tour to study condi- 
tions in the Netherlands intensive 
growing areas 

¥ * * 

With the April 9 issue, Hair- 
dressers’ Journal wil! change to 
Times Roman type for all news and 
features. 

” * * 

The Salvation Army's War Cry 
issucs its 4,000th edition this week. 
* * * 

World Sports, international sports 
magazine, and official magazine of 
the British Olympic Association, 
will produce a Coronation number 

of 72 pages in May. 
* * * 

The B.B.C. Symphony Orchestra 
with Sir Malcolm Sargent conduct- 
ing, provides the cover picture for 
the April issue of Reader’s Digest. 

* ¥ * 

April issue of The Writer wil! 
include an article by Noel Langley, 
entitled “Thoughts on Seeing the 
First Flying Saucer!” 


ADVERTISING MANAGER’S CORNER 


Madvertising 


The cuckoo season is approaching and the March 
hare is in the middle of his mad act; it is the 
season when the advertising manager has himself 


fitted for a nice strait waistcoat and retires to the 
padded cell. Because as usual, everybody expects 
him to produce brilliant ideas for a great summer 
drive that will set the old firm back on its feet 
again, and, bless you, he hasn't a clue. 

Let us leave him to pull the straw out of his hair 
while we reflect on the cruel irony of fate that has 
For after all, if instead of 
fussing about the fit of his silly waistcoat, suppose 
he'd put a call through to Harris. 
ideas; no loss of sanity; old firm's fortunes 
restored ; everybody happy... Pity... 


brought him low. 


distinctive showcards, clever cut-outs by 


Then—brilliant 


HARRIS | 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET, LONDON, W | 
3295-6 


Tel.; REG 


Apri 2, 1953 


Two Dublin children viewing some of the posters at the “Sunday Express” 
poster exhibition. 


‘Express’ poster 
exhibition 


Hundreds of visitors went to a 
two-day exhibition of Safety First 
posters organised by the Sunday 
Express and the Safety First Asso- 
ciation of Ireland, held at the 
Gresham Hotel, Dublin. 

On show were 259 posters entered 
in the recent Sunday Express poster 
competition. Altogether 600 posters 
were received. 

I. M. Gribbin, editor of the 
Sunday Express, Manchester, con- 
gratulated the winners He said: 
“This exhibition has proved there 
is rich artistic talent in Ireland. If 
what we have done for safety first 
can save the life of at least one 
child, we will regard our effort as 
being worth while.” 

Prizes valued over £100 were 
awarded The winning poster, 
which gained a prize of £50, was 
entered by Miss Patricia Lynes, of 
Monkstown, Co. Dublin, a com- 
mercial artist. 

* * = 


Recently redesigned, Danceland 
(monthly) features a two-page 
spread on dancing in London a 
guide to ballrooms, hotels, clubs—in 
the April issue. 

* * * 


May issuc of Popular Handicraft 
(on sale April 25) will be a greatly 
enlarged Coronation number, with 
a full-colour cover showing a 
miniature jewelled crown, and con- 
taining many “how-to-make-it” 
features including seven Coronation 
designs. This special number will 
be advertised in the whole group 
of Link house journals and in trade 
papers. 

* * + 

Caravanning and touring, both at 
home and abroad, form the main 
theme of the enlarged spring num- 
ber of The Light Car. 

* zo . 

More than 13,000 copies of 
“Ordeal By Water,”’ pictorial record 
of the Dutch floods, were bought 
by readers of The Observer. As a 
result of sales and donations £436 
has been raised for the British 
fund, and £457 for the Dutch. 

* x * 


April issue of Shopping contains 
20 pages of fashions and features 
the use of cotton 

¥ * * 

A 36-page supplement on men’s 
shirts was included with last week's 
issuc of Men's Wear. 


* * * 
Weekly prizes, including a 69- 
guinea Marconiphone — tclevision 


set, a Hercules bicycle and cash 
awards are being offered in the new 
**Mickeypops” competition in 
Mickey Mouse Weekly. 


SPRING GARDENING NUMBER 


Smallholder™ 


spring cover 


Provincial press 


On and after April 16 the East 
Kent Mercury wil! be published on 
Thursday (instead of Friday) morn- 
ing. 

* * * 


The Warrington Guardian serics 
has increased agency commission 
from 10 per cent to 1S per cent on 
all new and existing orders as from 
April 1 

. * + 


Ihe Hexham Courant is running 
a “Miss Coronation” competition 
in which winsome young readers 
submit their photographs. These 
are published in sets of six and 
readers are invited to make their 
choice. There is no entry fee and 
no reward. 


Scotland 


When the two contending parties 
in municipal affairs in Greenock, 
the Socialists and the Progressives, 
staged their first inter-party debate, 
their choice for an impartial chair- 
man fell on the editor of the 
Greenock Telegraph. One speaker 
suid: “We are very lucky to have 
in Greenock a paper like the 
Telegraph which give a fair and 
equal opportunity for expression of 
all sides of opinion.” 


Ireland 


A composite page in the Nor- 
thern Whig, Belfast, on the shop- 
ping facilities of Bradbury Place 
was well supported by display 
advertisements. 


* * * 


An Irish Times supplement on 
An Tostal (Irish Festival) next Tues- 
day will include a guide to visitors 
on what to eat and where to eat it 
in Ireland 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ARTIST 
DESIGNER 


Required by leading trans- 
parent and flexible packaging 
producers in Manchester. This 
position offers a wide and in- 
teresting scope. Applicants 
should state age, experience 
and salary required. 


Box 4245 
Advertiser's Weekly 180 Fleet 8: EC4 


PRIVATE SECRETARY Ww managing 
director required after Easter. Experi- 
ence of advertising agencies an advan 
tage. Age 30-40 preferred. Salary £500 
per annum 
Box 4288 Ad. Weekly 180 Fleet St EC4 

YOUNG MAN having completed 
National Service Training, required in 
Advertisement Department of Provin- 
cial weekly newspaper rear London 
Sound knowledge of Engish essential; 
previous experience of classified adver- 
tusements an advantage Good pros 
pects for keen young man 
Box 4225 Ad. Weckly 180 Fleet St BC4 

SMART, VERSATILE ADVERTISING 
man wanted as Manager to London 
office of Advertising Agency. Age. 
experience, copies of recent references 


to 
Box 4344 Ad. Weekly 180 Fleet St BC4 
BRITISH ELECTRICITY AUTHORITY 
requre PUBLICATIONS ASSISTANI 
in Welfare Department in London 
Duties cover editorial, layout of publi- 
cations dealing with Training, Safety, 
Health, Welfare and Joint Consulta- 
tion. Experience of working with prin- 
ters, publishers, and knowledge of 
-< xumentary films desirable Salary 
i Grade 4 4£610-£672 inclusive 
P nsion scheme Applications stating 
age, experience, present post and salary 
to, D. Moffat, Director of Establish 
ments, British Electricity Authority, 
Winsiey Street, W.1. by April 13, 1953 
Quote reference AE.353 
YOUNG ARTIST (20-26) completed 
National Service, required to assist in 
expanding Publicity Section of Business 
Systems specialists. Ability for creative 
artwork should be accompanied by a 
desire to learn advertising administra- 
tion and the wider aspects of publicity 
Some agency or studio experiecrzce desic- 
able. For an ambitious and imaginative 
man, this is an ideal opportunity to 
make a progressive career in advertising 
Box 4318 Ad. Weekly 180 Fleet St EC4 


OPPORTUNITY 
KNOCKING 


A Director of a West End 
Advertising Agency (R.P.A.) 
requires a personal assistant 
who has a good knowledge of 
Advertising and a flair for 
Copywriting and Layout. He 
should have good personality 
and appearance plus ability to 
handle a group of accounts. 
Agency experience is of 
course essential. Write giving 
full details of experience, age 
and salary required to 


Box 4354 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING MANAGER 
wide company needs 
fast-growing work 


of world- 
an assistant for 
of department. 


Position calls for young man who has 
had agency Of advertiser experience 
including production. Must have ability 
in writing and visualising press and 
printed material (trade and public). 
Write with age and salary required 


Box 4316 Ad. Weckly 180 Fleet St BC4 


one line plus 9d. covering 


Nang Series 
en insertions MUST a PREPAID. 
Weekly,” 180 Fleet Street, London, E.C.4. 


| APPOINTMENTS VACANT | | 


Situations Vacant: “The engagement of persons wertng these 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Kamae S Go Cees & 0 Gan cand Site aauive of 2 woman aun8 30-60 lanaive 
he or she, or the employment, i the 
Notification of Vacancies Order 


RATES: APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display panel 
APPOINTMENTS WANTED, 3s. per line, 35s. per display 
classifications, 4s. per lime, 45s. per display panel 


inch. 

panel inch. All other 

a ae Minimum, 3 lines. Box No. 

rates on applicaton: al 

Address: “Advertiser's 
CHAncery 8844 (Ex. 25). 


ans advertisements must 


excepted the provisions of 


from 
1952." 


PRODUCTION 
MANAGER 
REQUIRED 


ESTABLISHED 
London Agency needs Manager for 
busy Production Department handling 
important National accounts. 
Applicant should be fully experi- 
enced in Agency procedure, capable of 
complete departmental organisation and 


WELL 


control of staff. 


Write stating age, salary required 
and giving details of present responsi- 
bilities and technical knowledge to 


Registered Practitioners in Advertising 
Box 4378, Advertiser's Weekly 
180 Fleet Street, London, E.C.4 


(Our Production Staff are aware of this advertisement) 


and growing 


LEADING 


DESIGN ASSISTANT required by Design 


Consultant. Good lettering with finished 
art work required. Creative ability and 
knowledge of packaging an advantage 
Successful applicant will be required to 
work in Sussex. Write giving details of 
experience, age and salary required, to 
Box 4319 Ad. Weckly 180 Fleet St BC4 
PUBLISHING HOUSE re- 
quires an experienced Space Salesman 
(23-25) for important weekly trade 


paper 
Box 4347 Ad. Weekly 180 Fleet St BC4 


PRODUCTION 


Fully experienced man required 
to take charge of Production 
Section. Store experience an 
advantage, but not essential. 
Aged under 35. Avacancy also 
exists for male or female assistant 
in this section. Apply in writing, 
in first instance to Staff Manager, 
HARRODS LTD., London, 
S.W.1, stating age, experience 
and salary required. 


ARTIST. First class layout and finished 
artist, required by small progressive 
studio. Write stating ex age 


and salary required to 
Box 4145 Ad. Weekly 180 Fleet St BC4 


| 
| 
| 


MAP ARTIST wanted. Also maps re- 
quired suitable for publication 
Box 4339 Ad. Weekly 180 Ficet St EC4 


TECHNICAL ARTIST for 
London, N.W.10, required 
line illustcations from 
drawings Apernence in 
retouching an advantage 
tial Possibiliues of advancement to 
full colour illustrating. Apply 
Box 4305 Ad. Weekly 180 Fie et St BC4 


firm 
to prepare 
enginecting 
photographic 
but not casen- 


in 


ASSISTANT 
SPACE BUYER 


required 
for expanding agency. 
Experience in media de- 
partment essential. Abie 
to type. 


PLENTY TO DO! 
HOWARD PANTON LTD 


162a Strand, London, W.C.2 
TEMple Bar 6158 


COPYWRITER tor advertising depart 
ment of large cngineering organisation 
near Manchester Duties will include 
writing and supervising production of 
technical catalogues, leaflets and press 
advertisements Good command of 
Engiish essential, some technical back 


ground desiabie and previous exper 
ence of advertwing an advantage 
Working conditions are comfortabic 


holidays generous and a pension schenk 
is in Operation Salary according to 
experience and not less than 1500 pa 


Full details to Advertising Manager 
Simon Enaineecring Group, Cheadle 
Heath, Stockport 

LETTERING ARTISI required by 


London Studio. First class men only 
need apply. Write stating salary 
Box 4320 Ad) Weekly 180 Fleet 
“ATALOGUE COMPILATION. Young 
man required publicity department of 
larac manufacturing company, Birming 
ham, for engineering catalogue compl: 
ing and layout work. Previous experi 
ence essential Altractive vacancy tor 
applicant with qualifications stated 
Excellent conditions including — staff 
pension fund Write giving full de 
tails experience, age and salary 
Box 4357 Ad. Weekly 180 Fleet Si: BC4 
FIRST CLASS ARTIST required by 
Millis & Rockleys -used to silkacreen 
process Excellent prospects apply, 
Chameriin's, Crown Street, Ipswich 


Stk 


= 


FIRST CLASS 


GENERAL ARTIST 
WANTED 


Preferably agency experience 
on good technical and in- 
dustrial advertising. Must be 
able to produce high class 


tinished work from pre- 
liminary visuals, 
Apply to: 


PRODUCTION DIRECTOR 
HYDE & PARTNERS LTD 
90 QUEEN STREET, E.C4 
Telephone: CENtral 6603 


REQUIRED for firm of Industrial Con 
sultants in London (a) a Visualiser, 
a General Artist and Retoucher 
Box 4335 Ad. Weckly 180 Fleet St BC4 


some 60 national accounts. 
are conscious § that 
opportunity which at 


best 
will 


your 
worst 


your age is about 30 and you 
things which women buy 


as you can possibly tell us, 
ments Please address your 


COPY DIRECTOR 


CAN OFFER A PLEASANT PRESENT AND AN INCREASINGLY 
REWARDING FUTURE TO A 


COPYWRITER 


with about 5 years first-class agency experience 


In this position you will find yourself called upon to make your contri 
bution on almost any one of the agency's interesting and varied range of 
If you feel the stuff of greatness in you yet 
achievement 
provide you 
in an agency with a fine creative record 
key jobs in the copywriting profession 

are at 

We are not interested in secing any specimens 
of your work at the moment but would like to know as much about you 
including some indication of salary 
letter of application 


ves) «ahead here is an 
with invaluable experience 

at best may lead to one of the 
Ideally, from our point of view, 
your best when writing about the 


require 
to 


NAPPER, STINTON, WOOLLEY, LTD. 
1419 Great Chapel Street, London, W.! 


*Phone your Classifieds to CHA 8844 (Ex 25) 


— — — 
7 a _ 


APPOINTMEN 


ASSISTANT (Male) required 


lnity Department Applicants should be 


ADVERTISING, Art and Display 
Department national advertser cle 
Avents calling upon same required t& 
mtroduce new cxclusive novelty re 


hacked aluminium foils Territories 
reserved and agreements entered inte 


(Fancy Papers) Limited Polytou 
orks, Packington Road, Acton, W 3 


ADVERTISER'S WEEKLY 


xe Pub- | 


exoxtienced im Ad ts i, Particularly | APPOINTMENTS VACANT 


Advertisements and b&b klet« Aue 
ul 2 Apply in writing giving 
ails f expericme education and 

i Personn Mana I harne 


wd Mills Ltd, Purtleet, Essex 


unless he of she, or the employment, 


Situations Vacant: ‘‘The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-464 inclusive or a woman aged 18-59 inclusive 
is excepted from the provisions of the 
tion of Vacancies Order 1952." 


made from paper and board 


satisfactory tial period Green 


dates with a thorough knowledge otf 


170 
AP TNVI 


tions and full details of capericnce 


may be made must be received by th 
Director of Entertainments and Pub 
city 


Corporation for the successful candi 


March 24, 1954 


BOROUGH OF WORTHING 


| 
Applications are invited for the 
appointment of 


CHIEF ASSISTANT 


(MALE) 
in the ' ’ 
ENTERTAINMENTS AND PUBLICITY in the Kingdom. Company's car provided. 
DEPARTMENT | 
Preference will be given to cand | 


Department including theatre manage unparalleled. 
ment, and also experience of natwna 
advertising and publicity | 
Ihe commencing salary will be | 
per annum, rising to £745 per | 
annum in accordance with Grade 


Applications stating axe, qualifica 


INVITATION TO SIGN AND 
DISPLAY SALESMEN 


The Acme Showcard and Sign Co. Ltd., are appointing sign 
and display salesmen and applications are invited. Only men 
of highest calibre, at present earning £1,000 a year, need apply. 

The men we visualise will have the right personality for 
an exacting task and will be experienced salesmen preferably 
with connections in the 
speciality salesmen in other fields are invited to apply. First- 
class backing is provided to sales effort in the form of adver- 
tising, direct mail and one of the finest showrooms of its kind 


Advertising World. 


The Acme Organisation is the largest Company in Great 
Britain specialising in point of sale and has the most extensive 
facilities in producing every kind of sign and display in all 
a ok ae deemalnemean ot materials. The appointment therefore offers opportunities 


Applications, which should be addressed to — The Sales 
Manager, 9 South Molton Street, London, W.1!, will be treated 
in the strictest confidence and should give fullest possible details. 


Top-flight 


wiving the names and address 
three 
il necessaly Suit ex-service 
tecently demobbed. § day week 


Town Hall, Worthing, not late teen, reply 
April 20, 1953 Box 4338 Ad. Weekly 180 Fleet St bC4 
The successful applicant will b FULLY EXPERIENCED 
required tO pass a medical examina Manager required by display and 
and contribute to the Super hibition contractors inp North London 


annuation Fund Apply giving tull particulars and 


required, housing accommoda required to 


will be made available by the 


within 4 reasonable period aA Progressive organisation situated 

ERNEST G TOWNSEND within 35 miles of London, with inter 

Town Clerk ests in the radio, plastics, and heating 

Town Hall, iustrics, ctc., appeals to you and you 
Worthing have the versatility to fit into a 


hear from you Write giving 


= 


INUSUAL JOB ons small 
Varied duties range between switch 
board, shorthand typing and responsi 
bility for advertising copy and records 
Genuine opportunity for young woman 
of personality and enthusiasm to found 
a carcer i a growing Organisation 


ARTIST (MALE) (iood salary and 
Pilcasant working conditions Write of 
telephone first for appointment to, 12s 
Baker Street, Wal WELbeck 1876 


detaiis of experience, age and 


magazine level in confidence 


Commission basis only 


Grays Inn Road, WC 1 
4200 Ad. Weekly 180 Fleet St £C4 
LIMITED fequire an EXPERI 
! 


CONTRACTORS have vacancy 
DD REALISTIC FIGURi 


bstimator 


sonality, would be considered 
sionable post 


} MANUFACTURING STATIONERS 

City require Order Cletkh. Some experi 

persons we whom reference | ence desirabic but full taming given 
| 


DISPLAY 


Box 4356 Ad) Weekly 180 Fleet St bC4 
IF THE POST OF PRESS OFFICER wo 


publicity department, we would like 


Box 4440 Ad. Weekly 180 Fleet St BC4 
ADVERTISING REPRESENTATIVE ce 
quired tor new weekly publication 
Part-time 
accepted Write A. 743i) Willing’s 


LEADING LONDON EXHIBITION 


Applicant with limited 
knowledge, if keen and of good 


Write 
Box 4343 Ad. Weckly 180 Fleet St EC4 


versARTility 


This job-—and we want to fill e 
it soon is, for the right artist, required 
a very unusual opportunity. It 
Means geluing in-on the ground floor of one of London's most 
interesting agencies -young in both age, ideas and enthusiasm 
and growing with the agency. It means a jump, in position, of 
several rungs of the ladder in one move—and a future which 
can be very bright indeed. The right man must be reasonably 
young (not necessarily in age but certainly in spirit). He must 
be ageney-tramned, versatile, talented and definitely —non- 
temperamental, He must be prepared to work quickly and to 
put his pencil or brush to any job that comes: to initiate ideas 
and to develop ideas given to him The man we are looking 
for can, if he has the right stuff in him, eventually become a top 
art director To-day, he is probably a number two or three, 
with litth chance of getting the top job for several years. This 
is bis chance: to become, immediately a number one and to 
build his own department around him. 

No specimens, please, in the first instance. Just a brief letter, 
telling why you think you could fill this vacancy, and how much 
vou think you are worth, to 


CREATIVE DIRECTOR 


Box 4377 Advertiser's Weekly 180 Fleet Street London, E.C.4 


’Phone your Classifieds 


YOUNG LADY required by large Com 
pany in Manchester manutacturing bine 
Soaps and Bath Luxuries, to assist 
Sales Promotion Manager Should 
have knowledge of Advertsing proce 
dure, checking accounts, printing, block 
making, et and an ability to assist 
generally in promoting sales Full de- 
tails of experience, age and salary re 
quired 
Box 4285 Ad) Weekly 180 Fleet St EC4 


OSBORNE-PEACOCK 
require a 
TYPOGRAPHER 
—LAYOUT MAN 


with Agency experience 
in producing intelligent 
adaptations, mark-ups 


and layouts. 


Apply Art Director 
O.P. 47 CANNON STREET, E.C.4 


CITY 6036 


Aprit 2, 1953 


TEN CLASSIFIED ADVERTISEMENTS EGMISIERZ20N 


Visualiser 
For Expanding 
Advertising Department 


An all-round Visualiser and 
layout man (no finished art- 
work) required for the Adver- 
tising Department of large 
firm just outside Cambridge. 
The Company are the Royal 
Warrant holders in their field, 
the work ts both interesting 
and of national importance, 
and not subject to trade fluc- 
tuations Pension scheme, 
canteen and free conveyance 
to and from city. Write giving 
details of experience and 
salary required Interviews 
will be arranged in London or 
Cambridge. 

BOX V.4831, 8. H. BENSON LTD. 
Kingsway Hall, Kingsway, W.C.2 


COPY DESPATCH, Young lady required 
to take charge of Copy Despatch 


Department i West End Agency, 
preferably with previous agency exper 


ence. Position carries gOod salary with 


prospects. Five<lay week Write stat 


ng aue xperience and salary required 


Box 4373 Ad. Weekly 1X0 Fleet St EC4 


DESPATCH CLERK required tor Ad 
Or young 
lady age 18-20. Five-day week. Hours 


vertising Agency. Sunrtat 


9-5. 4). Write stating age, experience 
and salary required t& 
Box 4374 Ad. Weekly 180 Fleet St EC4 


RETOUCHER. First class man required 


to JOIN our existing team of Retouchers 
Must be keen on technical subjects 
Ideal working conditions and good 
salary offered Pull details to 


Box 4376 Ad. Weekly 180 Fleet St EC4 
SECRETARY SHORTHAND TYPIST 


required for small Fleet Street Agency 
S-<day week 9-530, Bonus scheme 
Full particulars to 


Box 4461 Ad. Weekly Is0 1 t St EC4 


FISONS Limited seck young man trained 
and experienced in market research. sales 
Promotion and advertuwing as assistant 
to semor marketing executis< Appli 
cations W~ Personnel Officer, Fisons 
Limited, Harvest House I clixstowe 
Suffolk 

SALES EXECUTIVE required by enter 
prising Tailoring and Outfitting com 
pany having ten branches. Good pros 
Pects and salary to energetic man who 
s able tw promote extra sales Must 
have technical knowledge of advertis 
ing indluding Direct Mail, Display, 
write compelling copy and have sound 
experience of stationery buying. Write 
stating full experience and salary 
required to 
Box 4463 Ad) Weekly 180 Fleet St EC4 

SPACE SALESMAN wanted by icading 


trade journal publishers Exceptional 
scope for right man. Write giving full 
detais of age record, and = salary 
required 


Box 4360 Ad. Weekly 180 Fleet St BC4 


GREENLYS 


need two more 


VISUALISERS 


Thoroughly competent, 
agency -trained — people, 
not necessarily at the top 
of the income tree, but 
creative minded and as 
fast as good = designers 
can be. 
We also need a 


COPYWRITER 


who is prepared to take 
several semi - technical 
propositions under — his 
wing and accept full crea 
tive responsibility = for 
them. These types should 
write briefly about their 
experience and salary, 
mentioning the time of 
day when they could 
appear for an interview, 
address: 

Creative Controller 

GREENLYS LTD 

9 Berkeley Street, W.! 


BOOKKEFPER. Smart young lady re 
ired for End Agency. Interest- 
ne work Ivping an advantage. 9-5. 40 


qu West 


ind dea working conditions with 
five-day week \ fully stating age 
xpericnce and salary required to 


Box 4375 Ad Weekly 180 Fleet St EC4 
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. sto CHA 8844 (Ex 25) 


ApRIL 2, 1953 ili ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | CULSQuco0000 


PRODUCTION. bint class production CONFIDENTIAL = Accounts Tabulated 
man required by London Agency . figure work and Duplicating t xecuted 
Sound knowledge of process work, APPOINTMEN $ VACAN APPOINTMENTS WANTED Miss Stone, 447 Strand WC.) ILM 
typefaces and previous agency experi- | Su¥l 

ce essential, Holidays rranged . . . , q 
~ ws - a ida as arrang FIRSI —— am to agg — PUBLICITY MANAGER'S ASSISTANI we ey oe 
.- require Ww Ka / ‘ < a ‘ 

_ Box 4327 Ad. Weekly 180 Fleet St BC4 in on aaa. hk tener Gut - Rags jboadon be ae ie sale production offers generous Con 

FIRSTCLASS LETTERING ARTIST years experience essential Phone = Publicity . Pere tract Rates to large users x 
required. King Cily 8101 RiVerside 2040, Ext. 1094 Box 4176 Ad. Weekly 180 Fleet St BC4 


Box 4464 Ad. Weekly 180 Fleet St BC4 


PRODUCTION ASSISTANT required DISPLAY. Expericnced§ Assistant re- 


: ” STUDENT. Vir.e mind, able to visualis< 
oF b ~ 7 es _ ct Agency. Applic- quired : Se. aye Section of well- knowilcdgc layout keen copywriter ro CUT-OUTS 
ants shou *« ir 4 t y and 


their cariy twentics known company Interesting 


and possess a good knowledge of block job for man with a Leoued ability in pc yah gags Bd lagen Seeenane . VERTISING FOLDERS 
dering, typese.ting and checking of design and production. Good lettering gett - - . 
accounts Wi te. giving deta: s of your esscmiial. Write details of age, experi- a an OR A DE, ” inne A ay ’ _ 
experience, age, and salary required, to ence and salary required to c ee —_ — Film Execu CARI LON PRESS LID 
Box 4250 Ad. Week sO ter St ’ 357 Ad. Week-y 180 Fleet St EC4 ve sccks change MS CEDCTICIK ~ z + = “ : 
4 eckly 180 Flee St BC4 Box 4 Ad ce e with major organisations, Established Fine Colour Printem, Bournemouth 
goodwill Telephone: Boscombe 36835 


Box 4352 Ad. Weekly 180 Fleet St EC4 London Office: 98-100 Fleet St... B.C.4 


TECHNICAL ADVERTISING WINDOW DRESSER) London area Phone: CENtal 1740 


Arriving UK May 20, all found 


: cr _ c r ‘ J OF NY reliab! 
New business—primarily advertising at home and abroad ea we Se — ee IO a ye of ane 
for diese] engines and electrical equipment—<alls for an Box 4353 Ad. Weekly 180 Fleet St EC4 wood display units in quantity on trade 

. ce vo . ¢ PC} £950 PER NNUM . 2s! tiv basis . 

expansion of our present technical staff into a specialist ~ a Fw. —— at so Sanne. Box 4350 Ad. Weekly 180 Fleet St BC4 
department. brings me this salary as Advertising ADVERTISERS, cstablshbed 25 years 
: A 5 Manager to important pharmaceutical have offices and staff available for 

We have not yet filled the following vacancies: Manufacturing =Company Position firms desiring a NORTHERN CON 

however, offers no prospects of further TACT OFFICE in Yorkshire, AGEN 

COPY CONTACT MAN advancement An industrial firm at CIES, commissions, interviews 

/ home or abroad looking for an ex Box 4351 Ad. Weekly 180 Fleet St EC4 


ARTIST / VISUALISER mg hy 


‘ departments should write to 
Box 4270 Ad. Weckly 180 Fiect St E 
Later on, we may need also a ‘ x Bee pretest SALES AND WANTS 


TECHNICAL ACCOUNTS MANAGER COMPLETE Markmaster Roll Feed 


: Showeard and Ticket printing unit_ for 
who will have to hold an Engineering Degree. disposal with type, figures, platens. May 
FIRSI CLASS FASHION ARILI be seen at SP.U., 46/50, Edgware 
*lease ) »p - available for free jan work Road, London, W.2 

Please do not apply if Box 4348 Ad. Weekly 180 Fleet St BC4 


ia) you have less than five years’ experience in a similar EXHIBITION STAND and display con 
capacily,; tractors require free lan designers, 
(b) you have been in touch with us during the last twelve only first class men need apply 


months (we are already reviving selected contacts from Box 4349 Ad. Weekly 180 Ficet = ECS | simpt—(i, de ta Chassaigne—P. F 

our files). INDt STRIAL design ONSUAN ACF Gomez Homen), Internationa) Service 
vices available. Color fabric furniture Agency, Via Visconti di Modrone, 6, 

General Manager achemes prepared. Color photography Milan 
asx? moorora's 7onesdrave 654 
THE S. T. GARLAND ADVERTISING SERVICE LIMITED SILK SCREEN PRINTING. Stencils of 

52 Mount Street, London, W.! (GRO 3233) all descriptions prepared at short notice PRINTERS 

Whiteway. S59 Crouch Hall Road N& : 


YOUNG EDITORIAL STUDIO ASSIST- ) CLERK-TYPIST Gunior) required — in i Showcard, Poster, Lettering, 
A 


" prience “ " . } t f ang tigur ck addiiiona 
IT, with some experience, wanted by Advertisement Department of  well- . 
magaz ne publishers to prepare cough known  periodica! Interesting and peng ~ ee ~ St Class Servic LONDON PRINTERS are now 
page layouts and to learn to check varicd work. S-day week. Particulars Box 4369 Ad kly INO Fleet St BC4 in the position to offer facilities for 
copy and deal with production — of age, experience and salary required, producing weekly or monthly peri- 
Shorthand-typing ~¢  cremmceens tals to odicals. Large modern plant with 
and salary required Fi St ECS Box 4362 Ad. Weekly 180 Fleet St EC4 TUDOR ART AGENCY LTD. experienced He Raneiies treated 
) 345 Ww ki ” 180 eet St . ~ » . 
Box 4345 Ad. Wee y Ae Dne wn anon ee wish to represent with the strictest confidence. Write 
- - . c i = ' - 
H he Managing Director. 
Large organisation with advertising ‘ 
WOLVERHAMPTON EDUCATION department in London requires 9 man oeee maven nntined ‘wo! Box 4355 
age approximately 25-30 with experi- LETT a 
COMMITTEE cae ak Givens aeons bak week Advertiser's Weekly 180 Fleet St EC4 
College of Art clothing Thorough grounding of 1 FURNIVAL STREET, LONDON, E.C.4 
| : invited for genera! advertising practice and ability HOLborn 8841 PRINTING COMMISSION You can 
Applications are invite to work as a member of a team are carn a regular and profitable agent's 
Assistant (Grade A or B accord- essential commission for all printing orders you 
ing to experience and qualifica- _ Box 4346 Ad. Weekly 180 Fleet St BC4 assist us to obtain from reputable Ad- 
tions) in the Commercial Design ADVERTISEMENT REPRESENTATIVE ACCOMMODATION ee Com Se Se 
D A xperienced with knowledge of circulation canvas- , , 4 y Gesemeatce Sven s 
epartment. An cxf c sing on advanteec. required ty cals call o¢ telephone the Managing Direc- 
Designer is required with indus- newspaper in South Coas, county MANSION HOUSE STATION, near. tor, G. F. Tomkin Ltd., Modern and 
trial and/or teaching experience. town. Fullest particulars to two rooms, first-floor, 240 & 47 sq. ft reliable printers, 501/5 Grove Green 
fo f Box 4358 Ad. Weekly 180 Fleet St EC4 Lease 7/14 years a £220 pa iin Te Gm 
Application orms rom : Box 4370 Ad. Weekly 1x0 Fleet St BC4 1 FVienatone 7996/1 1646/1185 


Director of Education, Educa- OFFSET litho printing. Highest quality 


tion =. Offices, North — Street, APPOINTMENTS WANTED work at competitive prices. Broadsheets, 
: > > Broc res, Labels, oweards < 
ig a 0 Oe ee SHORTHAND-TYPISTIS, Private Secre- BUSINESS OPPORTUNITIES ‘A est y Sesh Printing € o.. i i 


taries, Clerks, etc. If you are in urgent George Street, Wakeficid. Tel 3414/9 
Examples of work should be need of staff, contact Embassy Bureau 
sent to the Principal, College of Excel House, Whitcombe Street, W.C.2. 20°. COMMISSION 
Art. St. Peter's Close, Lichfield pty cana We specialise in - MONTHLY MAGAZINES 
< gy age » efficient personn will be paid promptly for the intro- 
Street, Wolverhampton, by the Weekly, monthly, quarterly magazines 
same date. i AM SEEKING a position as an Assis- duction of new business — and on and catalogues well printed at prices 


tam to an Acoount Executive or 


subsequent orders—by a well- 
F. Lonspate MILLs, Director in a London Agency where 


you will be pleased to pay. Up-to-date 


H established London commercial type settin high-speed automatic 
my wide experience in a world-famou £. ehsp WOMMOLICS, 
Director of Education. = Maat oe a 4 p enti enart- photographer. Write reful supervision. Ask for prices. 
em “7 ——" meat w un be of me ané where 5 Fm Box 4169 SUTTONS Printers 
A . gency-tra.nec ayou ac ne u Cc experience oO ual t « 
for Technical Agency. Ability to pro- me for a senior positiog later. [ am Advertiser's Weekly 180 Fleet 61 EC4 t Paignton § Te/. 5542 
. duce clean slick work for clients essen- 25 with excellent educational, Army —— 
tia!, Write fully giving age, experience and commercial record Write | 
and salary required to i Box 4365 Ad. Weekly 180 Fleet St BC4 TENDERS 
_ Box 4329 Ad. Weekly 180 Fleet St EC4 ADVERTISING MANAGER with exce! 
VISUALISER required for London lent all-round experience of large and ~ 
Agency with ability for original crea- small, national and technical accounts 
tive thinking and copywriting experi- requires position with industrial firm 
ence Sound progressive position. as advertising manager or with agency BOROUGH OF BRIDLINGTON 
Write fully to EC as executive Strong on art control - 
Box 4328 Ad. Weckly 180 Fleet St “ with experience in agency and studio 
FREE LANCE ARTISTS required by AMIAMA. Please teply to PRINTING and SUPPLY of PROGRAMMES 
ae eet Bee one ee eee GT ; ~_ To Tenders are invited tor the printing and supply of approximately 
sketches, still-life lettering and YOUNG FASHION ARTIST exper: ‘ i ‘ pps apy ‘ 
fashions. Good class work. Picase enced, competent, requires position 100,000) programn for the Entertainments Department of the 
+ te Box 458, c/o 7, Coptic Box 4367 Ad. Weekly 180 Fieet St EC4 Corporation during the period from May 18, 1953, to March 31 
treet PRODUCTION EXBCUTIVE with long 1954 Furth ; ' ‘ 
=. - ——— 4 , I rp ‘ » and form of tender may be obtained 
PRESS & PUBLICITY ASSISTANT agency experience of National Ac : Res < : : 
required for National Trade Associa- counts advertisement and print produc from the und wd Tenders are to be received by April 17, 
tion. Age 20/25. Good editorial back- tion, including high class colour work 1953 
ground essentia!. Hard work but inter- traffic control, ¢tc., wishes to change | ‘ 
esting. Write marking envelope “PPA to another Agency or to the Adver- Meg: Hall S. Briccs Clerk 
Confidential,” giving full particulars tisement Division of National Adver nidington Town er 
and salary required to tiser in West End, City, or S.E. Easex March 41. 1953 
Box 4359 Ad. Weekly 180 Fleet St BC4 Box 4168 Ad. Weekly 180 Fleet St BC4 
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“PROMOTIONAL ADVERTISING NEEDED 
FOR ELECTRICITY’—CITRINE 


Return to “reasonable measure of 
promotional advertising” by 
nationalised electricity industry, en- 
visaged by Lord Citrine, chairman, 
British Electricity Authority, ad- 
dressing London conference. 

He said: “Lack of positive adver- 
tising no doubt also factor in 
restricting sales. During recent 
years Electricity Boards placed in 
the anomalous position of having to 
spend money warning people not 
to use electricity at peak periods. 
Anything in way of promofional 
advertising frowned upon by suc- 
cessive Governments. No wonder 
in these circumstances public have 
become confused, and many have 
assumed it is against national 
interests to use electricity at any 
time. This phase negative publicity 
passing. If Boards are to keep 
prices from rising they must be put 
in position of being able to sell 
infinitely more electricity and heep 
generating stations more fully occu- 
pied over the twenty-four hours of 
day.” 


SALES TIPS BY TELEVISION 


Masius & Fergusson, agents for 
Brown & Polson Ltd., used closed- 
circuit television to demonstrate 
selling techniques to more than 120 
salesmen at Brown & Polsons two- 
day annual conference. 


Ronuk Ltd. running new cam- 
paign in national dailies and 
women’s weekly and monthly maga- 
zines. Agents—G. Street & Co. 

George Mason, makers of OK 
Sauce, introducing OK Jamset for 
home —jam-making. Advertising 
handled by T. B. Browne Ltd. 
launched in trade press. 


H. M. Thornborough, managing 
director, Charles F. Higham Ltd., 
left this week on Queen Elizabeth 
for short business trip to America. 


Patrick Keliher has been ap- 
pointed sales promotion manager, 
Keliher Hudson & Kearns Ltd. 


M. kK. Kaye, press officer, bk. K. 
Cole Ltd., to become deputy 
general manager, Turner’s Lighter 
Spares and Components Ltd. 


Publicity Club of London beat 
Regent Club in public speaking con- 
test. G. Blundell (London) judged 
best speaker. 


Bankruptcy proceedings ublic 
examination concerning Charles S. 
Metcalf, advertising agent, Cherry 
Tree Farm, Kirby Overblow, and 
55 Rutland Road North, Harrogate, 
to be held May 8 at Court House, 
Raglan Street, Harrogate. 

John H. Foster, assistant editor 
of “British and Colonial Printer” 
and editor of “Electrotypers and 
Stereotypers Journal” is relinquish- 
ing these posts to joint Printing, 
Packaging and Allied Trades Re- 
search Association as publications 
officer. 


— 
‘QUEEN ’—A WEEK 
BEFORE SCHEDULE 


With only two days’ notice, 
Keliher Hudson & Kearns Ltd. 
printed current issue of “Queen” 
(fortnightly) a week ahead of 
schedule. After death of Queen 
Mary, publishers planned memorial 
issue and advanced publication 
date by six days. The K.H.K. 
works operated day and night 
throughout week-end. 


NEW CAMPAIGNS 


H. J. Green & Co. launching 
their largest post-war campaign for 
their new “handy pairs” blanc 
mange powder packs. Agents— 
First International Agency Ltd. 

Halt-pages in “Daily Express” 
and “Daily Mirror’ and whole 
pages in “Woman's Weekly” 
booked to publicise new bargain 
otler by Alfred Bird, the custard 
firm. Offer consists of six pints 
Bird's custard and three pints of 
blancmange for Is. 6d. Agents— 
Young & Rubicam Ltd. 

Frigidaire Division of General 
Motors Ltd. launching press cam- 
paign for new OR42 household 
cabinet refrigerator. Agents—Foote, 
Cone & Belding. 


‘BLIGHTY’ AD. PLANS 


Circulation battle between week- 
end journals foreshadowed by news 
that national advertising for 
“Blighty” starts in June using 
“Daily Herald,” “Daily Mirror,” 
“News of the World,” “People,” 
and “Empire News”’—mainly 8- 
inch d.c. 


For Srst time since war, pressure 
cookers and household appliances 
ure to be advertised over Radio 
Luxembourg. Arks Publicity 
booked thirt.en weeks’ campaign, 
for L. G. Hawkins & Co. 


J. H. Johnson, managing director, 
Cardift and Glamorgan Advertising 
until he retired owing to ill-health 
in June 1951, died at home in 
Cardiff. He was on the board until 
his death. 


J. A. Richards, managing direc- 
tor, Western Valleys (Mon) Bill- 
posting Co., Ltd., appointed man- 
aging director of De Rees Billpost- 
ing Co., Ltd., to succeed late J. L. 


| de Rees. He will hold both appoint- 


ments. 

T. Murray-Watson appointed con- 
sultant, and his company, Murray- 
Watson Ltd., advertising agents, to 
Royal Agricultural Society of Eng- 
land whose Coronation Year Show 
to be held at Blackpool July 7-10. 


Increase in listenership revealed 
in new Radio Luxembourg audi- 
ence survey report. Average daily 
audience (excluding Saturday) for 
week surveyed in February was 
5,150,000 compared with 4,700,000 
in February 1952.— More details 
next week. 
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